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2-:Tourism

‘‘Tourism’’)1811(
.1

.
" "(WTO)‘‘World Tourism Organization’’ :

.2"
" ‘‘International Union of Official Travel  Organization’’(IUOTO)

.3" "
‘‘Guyer Freuler’’:

.4

" "“Herman Van Scheullard’’1910:

.5"
":

1- Pierre Py, Tourisme un Phénomène Economique, (Paris: la Documentation Française, 2007), p. 11.
2- The definition as put forward by World Tourism Organization is: ‘‘Tourism is essentially a pleasure

activity that involves the movement of people to destination outside of their normal place of residence for a
short stay’’. See, The World Tourism Organization, Collection of Tourism Expenditure Statistics,
Technical Manual No. 1, Madrid, (1995), p. 8.
http://pub.unwto.org/WebRoot/Store/Shops/Infoshop/Products/1034/1034-1.pdf

3-) :2003( .86.
4- Graham Dann, The Sociology of Tourism: European Origins and Development, (London: Emerald

Group Publishing, 2009), p. 89.
5- Herman Van Scheullard, ‘‘The hospitality and tourism industry- Definition Of Tourism’’.

 thehospitalityandtourismindustry.blogspot.com/2009/11/definition-of-tourism.html
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 "1976 :

.3

  
  

)(
.  

.
:

" "1879  

     
  

.4

 .
" "‘‘Maslow Abraham Harold’’1954

1-"")20/4/1986( .20.
2- Walter Hunziker, Le tourisme, caractéristiques principales, (Paris: AIEST,  éditions Gurten, Berne,

1992). p. 76.
3- Allan Beaver, A dictionary of travel and tourism terminology, (UK: CABI Publishing, 2005), p. 312.

4-""
350)2002( .227.
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.1" "
.

" "‘‘Maslow's hierarchy of needs’’:2

1 :

Source: Abraham Maslow, Motivation and personality, (New York: Harper and Row, 1954), p. 91.

" ":3

1 -    

2 -

3 -

1-)- :2008( .1.
2-‘‘Maslow's hierarchy of needs’’" "1943

""""
.:

 Abraham Maslow, Motivation and personality, (New York: Harper and Row, 1954), p. 91.
3- Ibid.
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.

‘‘Maslow’’‘‘Donald E. Lundberg’’

   
.1

"
"
""‘‘Karl Marx’’

2" "‘‘Emile Durkheim’’
3

.

""
.

1- Donald E. Lundberg, the Tourist Business, Fourth Edition, (UK: CBI Publishing CO, 1980), p. 57.
2-)1818-1883( .

  
" "  

  
 .   

) :2002( .420.
3-)1859 -1917(

 .
:

M. Decaillot, J, P. Terrail, Besoins et modes de production, (Paris: Edition Sociales, 1977), p. 95.

Clic
k h

ere
 to

 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com
Clic

k h
ere

 to
 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com

http://www.abbyy.com/buy
http://www.abbyy.com/buy


:Tourist

‘‘Tourist’’

‘‘Tour’’

)Grand Tour(.1

"
"‘‘IUOTO’’

.
""1937""

24

."
"1953""

.2

"":
.)3(

:4

1 -

2 -

3 -.
""1937:

24.5""

1- Py, Op. Cit., p. 11.
2- The World Tourism Organization, Collection of Tourism Expenditure Statistics, Op. Cit., p. 1.
3- The definition used by World Tourism Organization is: ‘‘A Tourist is a temporary visitor staying at least

24 hours in the country visited and the purpose of whose journey can be classified as leisure. i.e,
Recreation, holiday, health, study, religion or/sport, (b) business, (c) family, (d) mission or (e) staying
meeting’’. See, WTO, World Tourism Organization, ‘‘Collection of Tourism Expenditure Statistics’’,
Technical Manual, No. 1, Op. Cit., p. 10.

4- Ibid.
5- Alan A. Lew, Colin Michael Hall, Allan M. Williams, A Companion to Tourism, (USA- Malden, MA:

Blackwell, 2004), P. 27.
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.1

)(1963"
""")IUOTO(

" "
.2.

""’’ ‘‘International Tourist :
2412

.3

.
:

 .

.
1-:

   
  

.  

.

1- J. A. Simpson, & Weiner, the Oxford English Dictionary, E.S.C., Vol. 18, Oxford, (1989), p. 306.
2- The United Nations, Conference on International Travel and Tourism, ‘‘the concept of international

visitor’’, Rome, (1963).
http://pub.world-tourism.org:81/WebRoot/Store/Shops/Infoshop/Products/1035/1035-1.pdf

3-" "‘‘Domistic Tourist’’24.
:

WTO, World Tourism Organization, Collection of Tourism Expenditure Statistics, Technical Manual No.
1, Op. Cit., p. 11.
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.  
2007%40360  

.3

  
 .  

 .  

.   
%46,6

.4
%56,3

19 %

.5

1-11)2003( .5.
2- C.Y. Gee, D. J. L. Choy & J. C. Makens, The Travel Idustry, (US -Westport: Connecticut, 1984), pp. 4-6.
3- Centre for Entrepreneurship, SMEs and Local Development (OECD), ‘‘The Impact of Culture on

Tourism’’, Translation in French of PAges 3-75, OECD, Paris, (2009), p. 18.
4-"")2007( .216.
5-) :2004( .19.
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" "Bernadette Soubirous".2

 .
" "" """

"""""".
""

"""
"

""")(
""2007" "

"""""
".3

""

" """" "
"""".4

1-" -
"34.

www.islamictourism.com/Arabic_Articles/articles.php?issue=34
2- . .I) :1985( .74.
3-) :1984( .35 .
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%18,6%14,5

%13,1.4

1-1821.
2- .72.
3-) :2008( .50-51 .
4-"".216.
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www.federation-unesco.ma/ar/article-patrimoine.php?id_article=6
2-" "

"" "16721727 .1996 .
:

Unesco Org., world Heritage, ‘‘Historic City of Meknes, Morocco’’.
http://whc.unesco.org/en/list/793

3-" "" "
" """ ." "2001 .:

World Heritage Site in Morocco, ‘‘Medina of Essaouira’’.
www.worldheritagesite.org/sites/essaouira.html

4-

 .)582,860 ( . :
"."

http://arz.wikipedia.org/wiki/%D8%B4%D8%A8%D9%87_%D8%A7%D9%84%D8%AC%D8%B2%D9%8A%
D8%B1%D9%87_%D8%A7%D9%84%D8%A7%D9%8A%D8%A8%D9%8A%D8%B1%D9%8A%D9%87
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Clic
k h

ere
 to

 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com
Clic

k h
ere

 to
 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com

http://www.federation-unesco.ma/ar/article-patrimoine.php?id_article
http://whc.unesco.org/en/list/
http://www.worldheritagesite.org/sites/essaouira.html
http://arz.wikipedia.org/wiki
http://www.federation-unesco.ma/ar/article-patrimoine.php?id_article
http://www.abbyy.com/buy
http://www.abbyy.com/buy


""""""
"".1

" "
" """ ." "

" "" """

.2) (""

 .""""
.3

""
""

.

1-" "1997 .:
Unesco Org., world Heritage, ‘‘Medina of Tetouan  (formerly known as Titawin)’’, Morocco.
http://whc.unesco.org/en/list/837

2- .""
""
)(""
"")1165(""

""
 ." :"""

2263""2.51074

) .(21"""
 """""""2400 .

)110 (""""""
2635.""""
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.
.:"."

http://ar.wikipedia.org/wiki/%D8%A7%D9%84%D8%B1%D8%A8%D8%A7%D8%B7

3-"")10/7/2009 .(
www.arabictourism.org/ma/?module=page&action=show&id=Cities_tourist
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Afrique, Maroc, Sommaire Agadir, ‘‘Mini-guide Agadir gratuit: visiter le Maroc’’.
www.cityzeum.com/guide/agadir-maroc-10246

3-" .."")112009 .(
www.moheet.com/show_news.aspx?nid=134573&pg=

4-" :".
www.maroc.ma/PortailInst/Ar/MenuGauche/11.htm/
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1- Belkacem Heddar., Rôle socio- économique du Tourisme en Algérie, (Alger: Edition ENAP/ENAL/OPU, 1988),
    P. 48.
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05%40%

) (8%2%.1

1962

)1967-1969(
130811969

2946

%22,5.2

)1970-1973(
)1974-1977(15680)13764(

1978860.3

.

19801989

48302)25842.(4

50,46 %

.

 .

 .19902008

:

1- Ibid.
2- Ministre du tourisme et de l artisanat, ‘‘bilan du développement touristique’’, (1977), p. 27.
3- Ahmed Tessa, Economie touristique et aminagement territoire, (Alger: OPU, 1993), P. 11.
4 - Ministère du tourisme, ‘‘ Statistiques touristiques’’, Algérie, 1987.

Clic
k h

ere
 to

 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com
Clic

k h
ere

 to
 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com

http://www.abbyy.com/buy
http://www.abbyy.com/buy


5

1990 -2008

                 

1990199520002005200620072008

53812620007742483895848698500085876

)%(-15,2124,887,201,160,151,03

Source: - Office national des Statistiques (Algérie) et  Ministère du tourisme & de
l'Artisanat, Tourisme (1985-2008), ‘‘Répartition des hôtels et établissements
assimilés par catégorie  d’établissement’’.

                     www.ons.dz/IMG/pdf/file_Tourisme. pdf
- Ulrich Sporel, Volker Taube, ‘‘Tendances du tourisme en  Europe et dans les Pays
Partenaires  Méditerranéens, 2000-2006’’, Eurostat Statistiques en bref 95/2008,  p. 5.

5

1990-2008

538121990858762008%7,96

.

.
) (1990-2008

6:

6

1990-2008
1990199520002005200620072008
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2758494362004590545554555455

4
3535479251003383374337433743

3
2171525 9143033014 807112251122511601

6151608151905800584358435843

2534265733222315237823782378

36693443875014230895286442864429020

53812620007724283895848698500085876

Source: - Office national des Statistiques (Algérie) et  Ministère du tourisme & de l'Artisanat,
‘‘Tourisme: Répartition des hôtels et établissements assimilés par catégorie
d’établissement (1985-2004), (2004-2008)’’.
www.ons.dz/IMG/pdf/file_Tourisme.pdf

- Ulrich Sporel, Volker Taube, ‘‘Tendances du tourisme en  Europe et dans les Pays
Partenaires   Méditerranéens, 2000-2006,’’ Eurostat Statistiques en bref 95/2008,  p. 5.
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6

%48,961990-2008

%51,04.

1990-2008:)1(

%14,68

%11,51

%49,19

%17,21

%7,40.

1990-2008:

2 :)%(

1990 -2008

1- :
Office national des Statistiques (Algérie) et Ministère du tourisme & de l'Artisanat, ‘‘Tourisme:
Répartition des hôtels et établissements assimilés par catégorie d’établissement (1985-2004), (2004-2008)’’.
www.ons.dz/IMG/pdf/file_Tourisme.pdf
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::
- Office national des Statistiques (Algérie) et Ministère du tourisme & de l'Artisanat,

‘‘Tourisme: Répartition des hôtels et établissements assimilés par catégorie d’établissement
(1985- 2004), (2004-2008).’’

   www.ons.dz/IMG/pdf/file_Tourisme.pdf
- Ulrich Sporel, Volker Taube, ‘‘Tendances du tourisme en Europe et dans les Pays Partenaires
Méditerranéens, 2000-2006,’’ Eurostat Statistiques en bref 95/2008,  p. 5.

:1

-" "" "

-.

.
1991-2008

7:

7

1991 -2002

1- .99.

15%

12%

49%

17%
7%
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1991199520002005200620072008

26286296893300050 3114456144 59244700

18972194102544222 000231482324823500

50267615900044311163911 63911639

3696393485005742460846084918

1006135213001 4119139131119

54986620007724283895848698500085876

Source: - Office national des Statistiques (Algérie) et  Ministère du tourisme & de l'Artisanat,
‘‘Tourisme: Répartition des hôtels et établissements assimilés par catégorie  d’établissement

(1985-2004), (2004-2008)’’.
www.ons.dz/IMG/pdf/file_Tourisme. pdf

- Ulrich Sporel, Volker Taube, ‘‘Tendances du tourisme en  Europe et dans les Pays
Partenaires Méditerranéens, 2000-2006,’’ Eurostat Statistiques en bref 95/2008,  p. 5.

7

1991-2008 .%52,05

%27,36

%13,55 .

 .
) (%5,73

%1,3.
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8

1990 -2008

1990199520002005200620072008

5581113131313

417313423545453

3879111076145145142

63839369155157160

55707257979799

227283320238464466467

3806538271105113411401147

Source: - Office national des Statistiques (Algérie) et  Ministère du tourisme & de l'Artisanat,
Tourisme (1985-2008), ‘‘Répartition des hôtels et établissements assimilés par catégorie
d’établissement.’’       .
www.ons.dz/IMG/pdf/file_Tourisme. pdf

- Ulrich Sporel, Volker Taube, ‘‘Tendances du tourisme en  Europe et dans les Pays
Partenaires Méditerranéens, 2000-2006,’’ Eurostat Statistiques en bref 95/2008,  p. 5

82008467

1147
1

1- Office national des Statistiques (Algérie) et  Ministère du tourisme & de l'Artisanat, ‘‘Tourisme (1985-2004), (2004-
2008), Répartition des hôtels et établissements assimilés par catégorie d’établissement.’’
www.ons.dz/IMG/pdf/file_Tourisme. pdf
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%40,71%12,6

%20,39.
1990-2008

2001

2000%36,56)320203 .(

2000%42,8)507724

.(1

1990-2008:2

%3,185

%10,474

%32,793

%30.92

%22,62.

.
""2009

11513313

200810213013.3

) (94
1

 .

1- Ibid.
2- Ibid.

3-200913 :
5 :1 -2 -
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 .

.
)package tours(

2

 .
.3

.

 .9

1990-2008 .

9

1990 -2008

 :

1990199520002005200620072008

3 -4 -5-.
5 :1 -2 -3-4-

5 - .
3 :.:

World Economic Forum, ‘‘The Global Competitiveness Report 2009’’, Geneva, Switzerland, (2009),
p. 118.

1- Ibid., p. 119.
2-     

 . :  
 .172-173.

3- .51.
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3701,133648,633748,134705,6374905,2165119,9405346,543

  658,1475,80202,905483,332528,591573,855595,747

  
(%)

17,82,15,4110,2710,7811,2111,14

 Source: - Office national des Statistiques (Algérie) et Ministère du tourisme & de l'Artisanat,
‘‘Tourisme: Répartition des nuitées hôtelières par  nationalités et par catégories pour les
années 1990- 2008’’.
www.ons.dz/IMG/pdf/file_Tourisme. pdf

- - Statistiques euro-méditerranéennes, eurostat, éditions 2007, p. 158.
epp.eurostat.ec.europa.eu/cache/.../KS-DI-07-001-FR.PDF

1990-2008.
3:

1990-2008

 ::
- Office national des Statistiques (Algérie) et Ministère du tourisme & de l'Artisanat,

‘‘Tourisme: Répartition des nuitées hôtelières par  nationalités et par catégories pour les années
1990- 2008’’.
www.ons.dz/IMG/pdf/file_Tourisme. pdf

- Statistiques euro-méditerranéennes, eurostat, éditions 2007, p. 158.
epp.eurostat.ec.europa.eu/cache/.../KS-DI-07-001-FR.PDF

)(
1990-2008)9(

%6,19.
%9,6
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.

1950150

1954.1

) (

 .19902008:

10

1990 -2008

 :
1990199520002005200620072008

1- Harry Robinson, A geography of Tourism, (London: Macdonald and Evans, 1976), p. 457.
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68697,65175,5441,2478510556,7

11375208661443163817431772

)%(-54,26 -66,5466,6313,516,411,66

Source:  - Office national des Statistiques (Algérie) et Ministère du tourisme & de
l'Artisanat, ‘‘Tourisme: Les Entrées aux frontières des touristes  par  nationalités
pour les années 1990- 2008’’.
www.ons.dz/IMG/pdf/file_Tourisme. pdf

- (UNWTO) World Tourism Organization, Tourism Highlights 2010 Edition,
Madrid, WTO, (2010), p. 9.

 - (UNWTO) World Tourism Organization, ‘‘Tourism Market Trends,
International   Tourist  Arrivals by Country of Destination’’, 2006 Edition, Madrid,
WTO, (2006), Annexe- 4.

1990-2008

 :19902000

1137  19905201995866

2000%23,83 .
1992)1,1195(2000)866

(.2001

2008914

20011,7722008.1

%7,7

.2

1990-2008

4:

1- Office national des Statistiques (Algérie) et  Ministère du tourisme & de l'Artisanat, ‘‘Tourisme: Les
Entrées aux frontières des touristes  par  nationalités  pour les années 1990- 2008’’.
www.ons.dz/them_sta.htm

2-

1990 -2008%-9,82,9% .
 :

UNWTO) World Tourism Organization, Tourism Highlights 2010 Edition, Madrid, WTO, (2010),  PDF,
p. 10.
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4:
1990-2008

 ::
- Office national des Statistiques (Algérie) et Ministère du tourisme & de    l'Artisanat,

‘‘Tourisme: Les Entrées aux frontières des touristes  par  nationalités  pour les années 1990-
2008’’.
www.ons.dz/IMG/pdf/file_Tourisme. pdf

- (UNWTO) World Tourism Organization, Tourism Highlights 2009 Edition,  Madrid, WTO,
    (2009), p. 9.
- (UNWTO) World Tourism Organization, ‘‘Tourism Market Trends, International Tourist

Arrivals by Country of Destination’’, 2006 Edition, Madrid, WTO, (2006), Annexe- 4.

100%

 .2008""%267,34

""%141,5" "%123,8.1

100 %

2007""%538,4""143%""%114,7.2

1-:
(UNWTO) World Tourism Organization, Tourism Highlights 2010 Edition, Madrid, WTO, (2010), p. 6.
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 .
:

%68,26%63,74%59,49%24,18%16,57.1

)%12,5(%5,11%1,66

.2" """

38%)80

(
.

.
""

 .""
.3

 .
 .

.
)

1(.4

1-:
(UNWTO) World Tourism Organization, ‘‘Tourism Highlights’’, 2010 Edition, Op. Cit., p. 9.

2- Ibid.
3- Ibid.
4- Office national des Statistiques (Algérie) et Ministère du tourisme & de l'Artisanat, Tourisme (1985-

2008), ‘‘Evolution des entrées des touristes étrangères aux frontières par pays’’.
www.ons.dz/IMG/pdf/file_Tourisme. pdf
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1

.
) (

.
 :

)
(

)1956(
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.

) .(
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:
  

 .
19561962912948

4077
2" "242

197246306
3

2392008.1

1-12,29620083,729 .
  24,994 .  

2007)2008(17,51812,321 . :  
:

(UNWTO) World Tourism Organization, ‘‘Tourism Highlights’’, 2010 Edition, Op. Cit., pp. 6, 9.
2-1956–2006) :( .8.

3- Géotourisme, Le site de la Géographie touristique en France et dans le Monde, ‘‘Le Tourisme en
Tunisie’’.
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11:
11

1990 -2008

1990199520002005200620072008

116500161500197500230000232000236000239000

)%(-38,6322,2916,450,871,721,27

Source: - Agence foncière touristiques, ‘‘Indicateurs touristiques 1990-2008’’.
www.aft.nat.tn/fr/tourisme_indicateurs_tunisie.php

- Office national du tourisme tunisien (ONTT), direction des études, ‘‘Le Tourisme
Tunisien en Chiffres’’, (2007), p. 21.

-"")2008(
 .18.

%12,681165001990239

2008.19902008

2,05.

)2008(

 .

)(
)(.2

 http://geotourweb.com/nouvelle_page_90.htm
1-"")2008( .18.
2-"" .

www.aft.nat.tn/ar/tourisme_perspectives_defis_tunisie.php
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.1990-2008.

12

1990 -2008

1990199520002005200620072008

5710097002010028128291582937128305

412800324005120076098789558273074259
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Source: - Office national du tourisme tunisien.
www.ins.nat.tn./private/idc/page011336.idc

- Agence foncière touristiques, ‘‘Indicateurs touristiques.’’
www.aft.nat.tn/fr/tourisme_indicateurs_tunisie.php

- Office national du tourisme tunisien (ONTT), direction des études, ‘‘Le Tourisme Tunisien en
Chiffres‘‘, (2007), p. 21.
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 - Office national du tourisme tunisien.

                        www.ins.nat.tn./private/idc/page011336.idc
- Agence foncière touristiques, ‘‘Indicateurs touristiques.’’

                         www.aft.nat.tn/fr/tourisme_indicateurs_tunisie.php
- Office national du tourisme tunisien (ONTT), direction des études, ‘‘Le Tourisme
Tunisien en Chiffres’’, (2007), p. 21.
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Source: - Agence foncière touristiques, ‘‘Indicateurs touristiques 1990-2008’’.
 www.aft.nat.tn/fr/tourisme_indicateurs_tunisie.php

- Office national du tourisme tunisien (ONTT), direction des études, ‘‘Le
TourismeTunisien en Chiffres’’, (2007), p. 21.

 -"")2008(
 .18.

1990-2008508

199083620081,64328

%8,49 .

 .
)12 (

  .

2008578%69,14

836

:1

%10,03

%25,08

%37,54

%20,24

%7,09.

1-.

Clic
k h

ere
 to

 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com
Clic

k h
ere

 to
 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com

http://www.aft.nat.tn/fr/tourisme_indicateurs_tunisie.php
http://www.abbyy.com/buy
http://www.abbyy.com/buy


.1

.
442009

392008) (
21.2

.
:

) .(
1990-2008:

14

1991 -2008

 :

1990199520002005200620072008

20019,225346,335423,836309,736840,137360,738112,3

18841,323914,433168,533587,1834086,0934545,735048,6

1-""10514)2001( .
http://iplog4.suhuf.net.sa/2001jaz/jul/12/ar10.htm

2- World Economic Forum, Op. Cit., pp. 358-359.
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Source: - Agence foncière touristiques, ‘‘Principaux indicateurs touristiques 1990-2008’’.
 www.aft.nat.tn/fr/tourisme_indicateurs_tunisie.php

- Office national du tourisme tunisien (ONTT), direction des études, ‘‘Le Tourisme Tunisien en
Chiffres’’, (2007), p. 49.
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- Agence foncière touristiques, ‘‘Principaux indicateurs touristiques’’.
www.aft.nat.tn/fr/tourisme_indicateurs_tunisie.php

- Office national du tourisme tunisien (ONTT), direction des études, ‘‘Le Tourisme Tunisien en
Chiffres’’, (2007), p. 49.
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  1238422995,532851,534665,735153,635622,336459,32

20019,225346,335423,836309,736840,137360,738112,3

Source: - Agence foncière touristiques, ‘‘Principaux indicateurs touristiques’’.
www.aft.nat.tn/fr/tourisme_indicateurs_tunisie.php

- Office national du tourisme tunisien (ONTT), direction des études, ‘‘Le Tourisme
Tunisien en Chiffres’’, (2007), p. 49
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1- Géotourisme, Le site de la Géographie touristique en France et dans le Monde, ‘‘Le Tourisme en
Tunisie’’.
http://geotourweb.com/nouvelle_page_90.htm
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-1956–2006 .21.
www.ins.nat.tn/ar/serie_conj2.0.php?cod_indic=2004130

- World Tourism Organization, Tourism Highlights 2009 Edition, Madrid,  WTO, (2009), p. 9.
- World Tourism Organization, Committed To Tourism Travel and the  Millennium Development

Goals,Volume 5. No. 2. June 2007, Madrid, WTO, (2007), p. 31.
- Office national du tourisme tunisien (ONTT), direction des études, ‘‘Le Tourism Tunisien en

Chiffres’’, (2007), p. 34.
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-1956–2006 .21.

www.ins.nat.tn/ar/serie_conj2.0.php?cod_indic=2004130
- World Tourism Organization, Tourism Highlights 2009 Edition, Madrid,  WTO, (2009), p. 9.
- World Tourism Organization, Committed To Tourism Travel and the  Millennium Development Goals,

Volume 5. No. 2. June 2007, Madrid, WTO, (2007), p. 31.
- Office national du tourisme tunisien (ONTT), direction des études, ‘‘Le Tourisme Tunisien en

Chiffres’’, (2007), p. 34.
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%68,26.1
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1-:
(UNWTO) World Tourism Organization, ‘‘Tourism Highlights’’, 2009 Edition, Op. Cit., p. 9.
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1- Jean Stafford et al, Développement et tourisme au Maroc, (Montréal: Harmattan Inc, 1996), p. 35.
2- -) :2004( .22 -23.
3-.

4- A. Daoudi, L’organisation et la réglementation du tourisme au Maroc, (MK: Bennani éditeur, Mai 1994), P. 31.
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1990 -2008

:

1- Stafford, Op. Cit., pp. 64, 69.
2- Ibid.
3- Revue D’information BMCE, ‘‘Industrie du tourisme au Maroc’’, (Septembre - Octobre 2001), PDF, P. 19.
4- Ibid.
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1990199520002005200620072008

885789051195180124270133230143269152936

)%(-2,185,1630,567,217,536,75

Source: - Forum Marocain du Tourisme, ‘‘Evolution de la Capacité d’hébergement dans les hôtels
classés  durant la période 2000-2008’’,  pdf.

- Ministère du tourisme du Maroc, ‘‘Tourisme en chiffres Fréquentation Hotéliére’’,
Evolution des  principaux indicateurs touristiques 2001-2008.

   www.tourisme.gov.ma/francais/5-Tourisme-chiffres/ChiffresCles.htm

171990-

2008%9,311,7364358

 .)
 (

.

%%73,84
1

%26,16)1990-2008 (
.

1990-2008

:

1-:
Forum Marocain du Tourisme, ‘‘Evolution de la Capacité d’hébergement dans les hôtels classés durant la
période 2000-2004, 2004-2008’’,  pdf.
www.fmdt.ma/?mod=Stats&action=show&id
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  885789051195180124270133230143269152936

Source: - Forum Marocain du Tourisme, ‘‘Evolution de la Capacité d’hébergement dans les hôtels
classés  durant la période 1986-2004, 2000-2008’’,  pdf.
www.fmdt.ma/?mod=Stats&action=show&id

- Ministère du tourisme du Maroc, ‘‘Tourisme en chiffres Fréquentation Hotéliére’’,
Evolution des  principaux indicateurs touristiques 2001-2008.
www.tourisme.gov.ma/francais/5-Tourisme-chiffres/ChiffresCles.htm

2000-20102302010160

 :
.1

1990 -

2008:2
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%38,464

%22,653

%12,3

%7.

1- Royaume du Maroc , Administration du Tourisme, ‘‘Vision 2010 et avenir: Vision 2010 en bref’’.
   www.tourisme.gov.ma/francais/2-Vision2010-Avenir/1-en-bref/enbref.htm
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1990 -2008

 : :
- Forum Marocain du Tourisme, ‘‘Evolution de la Capacité d’hébergement dans les hôtels
classés  durant la période 1986-2004, 2000-2008’’,  pdf.
www.fmdt.ma/?mod=Stats&action=show&id

   - Ministère du tourisme du Maroc, ‘‘Tourisme en chiffres Fréquentation Hotéliére’’,
Evolution des  principaux indicateurs touristiques 2001-2008.
www.tourisme.gov.ma/francais/5-Tourisme-chiffres/ChiffresCles.htm
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5115265761149135415431720

)%(-2,939,50
99.30
99,3017,9413,9611,47

Source: - Revue D’information  BMCE, ‘‘Industrie Touristiques’’, (Sebtembre - Octobre 2001),
PDF, p. 17.
doc.abhatoo.net.ma/DOC/IMG/pdf/tourisme02.pdf

- Eurostat, ‘‘Capacité des établissements d’hébergement touristique 1990-2006’’.
http://epp.eurostat.ec.europa.eu/portal/page/portal/medstat/database

   - Forum Marocain du Tourisme, ‘‘Evolution de la Capacité d’hébergement dans les hôtels
classés  durant la période 2000-2008’’,  pdf.
www.fmdt.ma/?mod=Stats&action=show&id
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107125147150165170174

8987101105113132149

444466519586624654694

  5115265761148135415431720

Source: - Direction de la Statistique, Annuaire statistique, 1980 à 2004, DPCP, Département
du Tourisme Marocain.
www.statistic.gov.ma

- Forum Marocain du Tourisme, ‘‘Evolution de la Capacité d’hébergement dans les
hôtels classés durant la période 1986- 2004, 2000-2008’’,  pdf.
www.fmdt.ma/?mod=Stats&action=show&id

- Eurostat, ‘‘Capacité des établissements d’hébergement touristique 1990-2009’’.
http://epp.eurostat.ec.europa.eu/portal/page/portal/medstat/database

2008%40,35)1720

(%73,84

.1

   
1990-2008:2

%7,335

%21,934

%25,273

1- Forum Marocain du Tourisme, ‘‘Evolution des principaux indicateurs touristiques  durant la période -
1986 2004, 2000-2008’’.

   www.fmdt.ma/?mod=Stats&action=show&id
2-.
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)4168(.3
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 .1990-2008

21:

1- World Economic Forum, Op. Cit., p. 280.
2- Ibid., p. 281.

3-"2009")22/4/2009( .4.
www.syriatourism.org/servers/gallery/wttc_2009.pdf
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1019767599413901353956715215589163268851689380316461517

836690577802841126775312259489133458671370335013067592

)%(

82,0578,2683,2280,5781,7481,1179,38

Source: - Ministère du tourisme, Forum Marocain du Tourisme, ‘‘Rapport D’évaluation du Tourisme
Marocain durant la période 2000-2008’’, Evolution des nuitées du tourisme réalisées dans les

établissements d'hébergement classés, pdf, pp. 10, 11.
-‘‘Idustrie du tourisme au Maroc,’’ Revue D'information BMCE, (Septembre-Octobre 2001),
p. 12.
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1990-2008

 ::
- Ministère du tourisme, Forum Marocain du Tourisme, ‘‘Rapport D’évaluation du Tourisme

Marocain durant la période 1986-2004, 2000-2008’’, Evolution des nuitées du tourisme réalisées dans les
établissements d'hébergement classés, pdf, pp. 10, 11.

-‘‘Idustrie du tourisme au Maroc,’’ Revue D'information BMCE, (Septembre-Octobre 2001), p. 12.
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1990-2008

 :

1990199520002005200620072008

4024260242405 843655874087879

)%(--35,3462,952,4051,040,136,36

2988152423253055357240314212

)%(

74,2558,7254,8352,2854,4754,4153,46

Source: - Revue D’information  BMCE, Industrie Touristiques, (Septembre - Octobre 2001),
PDF, p. 8.
 doc.abhatoo.net.ma/DOC/IMG/pdf/tourisme02. pdf

- Organisation Mondiale du tourisme, tendances des marchés Touristiques, édition
2004- Afrique, Madrid, OMT, (2004), p. 69.

- Ministère du tourisme, Forum Marocain du Tourisme, Rapport D’évaluation du
Tourisme Marocain durant la période 1986-2004, 2000-2008, ‘‘Evolution des arrivées de
touristes étrangers de séjour aux postes frontières’’, (Février 2009), pdf, p.3.

- World Tourism Organization, Tourism Highlights 2009 Edition, Madrid, WTO, (2009),
p. 9.

- World Tourism Organization, Committed To Tourism Travel and the  Millennium
Development  Goals, Volume 5. No. 2, Madrid, (June 2007), p. 31.
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10 :
1990 -2008

 ::
- Revue D’information  BMCE, Industrie Touristiques, (Septembre - Octobre 2001),
PDF, p. 8.
doc.abhatoo.net.ma/DOC/IMG/pdf/tourisme02. pdf

- Organisation Mondiale du tourisme, tendances des marchés Touristiques, édition
2004- Afrique, Madrid, OMT, (2004), p. 69.

- Ministère du tourisme, Forum Marocain du Tourisme, Rapport D’évaluation du Tourisme Marocain
durant la période 1986-2004, 2000-2008, ‘‘Evolution des arrivées de touristes étrangers de séjour aux postes
frontières’’, (Février 2009), pdf, p.3.

- World Tourism Organization, Tourism Highlights 2010 Edition, Madrid, WTO, (2010), p. 9.
- World Tourism Organization, Committed To Tourism Travel and the  Millennium Development  Goals,

Volume 5. No. 2, Madrid, (June 2007), p. 31

  
"".1""16  2003  

2""2004  

1-19921,5924283,197241

1991.:
Ministère du tourisme, Forum Marocain du Tourisme, Rapport D’évaluation du Tourisme Marocain durant
la période 1986-2004, ‘‘Evolution des arrivées de touristes étrangers de séjour aux postes frontières’’.
www.fmdt.ma/?mod=Stats&action=show&id

2-" :2003")162008.(
 www.alarabiya.net/programs/2008/05/18/50035.html
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2008136  %3,22

4,212

.5

   

)3(.6

 .   

1-"" "")62007(.
islamtoday.net/bohooth/artshow-78-10674.htm

2- Royaume du Maroc , Administration du Tourisme, ‘‘Vision 2010 et avenir: Vision 2010 en bref’’.
    www.tourisme.gov.ma/francais/2-Vision2010-Avenir/1-en-bref/enbref.htm

3-:
 (UNWTO) World Tourism Organization, ‘‘Tourism Highlights’’, 2009 Edition, Op. Cit., p. 9.

4- Royaume du Maroc , Administration du Tourisme, ‘‘Tourisme en chiffres: Evolution annuelle des
arrivées de touristes par nationalité’’.
www.tourisme.gov.ma/francais/5-Tourisme-chiffres/ArriveeTouristes.htm

5- Ministère du tourisme, Forum Marocain du Tourisme, Rapport D’évaluation du Tourisme Marocain
durant la période 2000-2008, ‘‘Evolution des arrivées de touristes étrangers de séjour aux postes frontières’’,
(Février 2009), pdf, p. 6.

6- .  2008

1,707595275

179 .   
2008 :

4292412384 .2008:
Ministère du tourisme, Forum Marocain du Tourisme, Rapport D’évaluation du Tourisme Marocain
durant la période 2000-2008, Op. Cit.,  p. 4.
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1990 -2008
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1990199520002005200620072008

10533102184,3215,3219325

)%(-68,57 -209,0980,6916,821,7248,40

    Source : - World Tourism Organization, Tourism Highlights 2010 Edition, Madrid,
WTO, (2010), p. 9.

- Organisation mondial du tourisme, Tendances des marchés touristiques, édition
2005 – Afrique, Madrid, OMT, (2005) p. 54.
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 .1990  105  
3252008.  

199728,8

1991)83,9(.1

.

1990-2008

11:
1990 -2008

::
- Office national des statistiques et Ministère du tourisme & de l’Artisanat, ‘‘Tourisme: Evolution
de la balance de paiement  poste voyages, 1990-2004’’.
www.ons.dz//them_sta.htm

- Organisation mondial du tourisme, Tendances des marchés touristiques, édition
2005 – Afrique, Madrid, OMT, (2005), p. 54.

 - World Tourism Organization, Tourism Highlights 2010 Edition, Madrid, WTO, (2010), p. 9.

11

1022000.2

1- Office national des statistiques et Ministère du tourisme & de l’Artisanat. ‘‘Tourisme: Evolution de la
balance de paiement  poste  voyages, 1990-2004’’.

   www.ons.dz//them_sta.htm
2- Ibid.
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325  2008
2

7,168
3

2,953.4

:
5

 .
%10.6

:

1-2013" :"
26)2004( .21-22.

2- World Tourism Organization, Tourism Highlights 2010 Edition, Madrid, WTO, (2010), p. 9.
3-World Tourism Organization, Tourism Highlights 2009 Edition, Op. Cit., p. 9.
4- Ibid.

5-)PIB(
 .:

Mokhtar Lakehal, Dictionnaire d’économie contemporaine, (Paris: Vuibert éd, 2001), p. 560.
6- World Travel & Tourism Council, ‘‘Travel and Tourism leaders forecast continued growth for 2008’’.

www.wttc.org/eng/Tourism_News/Press_Releases/Press_Releases_2008/Travel_and_Tourism_leaders_fore
cast_continued_growth_for_2008_/

Clic
k h

ere
 to

 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com
Clic

k h
ere

 to
 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com

http://www.wttc.org/eng/Tourism_News/Press_Releases/Press_Releases
http://www.abbyy.com/buy
http://www.abbyy.com/buy


24

1990 -2008
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1990199520002005200620072008

62,0441,854,8101,8116,8135,3162,9

)%(

0,170,080,190,180,180,160,20

Source: - FMI 2009, ‘‘Indicateurs économiques et financiers de l’Algérie,’’ Ambassade
de France en Algérie–Mission économique, (1er février 2009), p. 1.

- Algérie,’’ Les indicteurs économiques Algériens, PIB ($US courant).’’
http://perspective.usherbrooke.ca/bilan/servlet/BMTendanceStatPays?langue=fr&codeP
ays=DZA&codeT
heme=2&codeTheme2=2&codeStat=NY.GDP.MKTP.CD&codeStat2=x

-15.
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1990 -2008
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1990199520002005200620072008

10533102184,3215,3219325

149187,8192,5370349,2376,7394

44-154,8 -90,5-186 -134 -157,7 -69-

Source: - Office national des statistiques et Ministère du tourisme et de L’Artisanat, Tourisme
(1985-2004), (1999-2008),‘‘ Evolution de la Balance des paiements- poste voiyage’’.

www.ons.dz/them_sta.htm
    - Organisation mondiale du tourisme, Tendances des marchés touristiques, édition

2005– Afrique, (Madrid: OMT, 2005), p. 54.
- World Tourism Organization, Tourism Highlights 2010 Edition, Madrid, WTO, (2010),

p. 9.
- World Tourism Organization, Tourism Highlights 2006 Edition, Madrid, WTO, (2006),

p. 9.
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26

1990-2008

 :

                              

1990199520002005200620072008

948153016832124227525752953

)%(-61,391026,207,1113,1914,68

Source: - World Tourism Organization, Tourism Highlights 2010 Edition, Madrid,
WTO, (2010), p. 9.

- World Tourism Organization, Committed To Tourism Travel and the Millennium
Development Goals, Volume 5. No. 2. June 2007, Madrid, WTO, (2007), p. 32.

   
12:

12 :
1990-2008

::
- World Tourism Organization, Committed To Tourism Travel and the Millennium Development

Goals, Volume 5. No. 2, (June 2007), Madrid, WTO, (2007), p. 32.
- World Tourism Organization, Tourism Highlights 2009 Edition, Madrid, WTO, (2009), p. 9.
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1990 -2008
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1990199520002005200620072008

12,318,0319,4428,6830,331,232,3

)%(
7,718,488,667,407,518,259,14

Source: - Tunisie, ‘‘Les indicteurs économiques Tunisiens, PIB ($US courant).’’
http://perspective.usherbrooke.ca/bilan/servlet/BMTendanceStatPays?langue=fr&codePays=
TUN&codeT heme=2&codeTheme2=2&codeStat=NY.GDP.MKTP.CD&codeStat2=x

-18.

1-"10%")13

2006(.

www.alriyadh.com/2006/11/13/article201412.print
2-"" .

www.almasalla.travel/News/News.asp?id=32574
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1990 -2008
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1990199520002005200620072008

948153016832124227525752953

179251263374410437459

)(769127914201679186521382494

Source: - Organisation Mondiale du tourisme, tendances des Marches touristique,
édition 2004, Madrid, OMT, (2004),  pp. 65, 6.
- World Tourism Organization, Tourism Highlights 2010 Edition, Madrid, WTO,

 (2010), P. 9.
- World Tourism Organisation, Committed To Tourism Travel and the  Millennium

Development Goals, Volume 5. No. 2. June 2007, Madrid, WTO, (2007), p. 32.
- Arab Monetary Fund, ‘‘Statistics- Balance Of Payments: Tunisia’’.
www.amf.org.ae/convert.php?filename=sites/default/files/econ/Statistics/Balance%20
Of%20Payment/ar/BOPFRM04_Tunisia.xls&filetype=1
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1990 -2008
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1990199520002005200620072008

1259129620394621598471627168

)%(-2,9457,33126,6329,4919,680,08

       Source: - World Tourism Organization, Tourism Highlights 2010 Edition, Madrid,
WTO,  (2010), p. 9.

 - World Tourism Organisation, Committed To Tourism Travel and the Millennium
                                          Development Goals, Volume 5. No. 2. June 2007, Madrid,  WTO, (2007), p. 32.

    
1990-20081,25919901,296

1995 .
   

 .

199520021,350

193 .  
%33,58

.
7,1682008  .

1990 -2008

:

Clic
k h

ere
 to

 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com
Clic

k h
ere

 to
 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com

http://www.abbyy.com/buy
http://www.abbyy.com/buy


13 :
1990 -2008

 ::
- World Tourism Organisation, Committed To Tourism Travel and the Millennium

Development Goals, Volume 5. No. 2, June 2007, Madrid,  WTO, (2007), p. 32.
- World Tourism Organization, Tourism Highlights 2010 Edition, Madrid, WTO, (2010), p. 9.
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1990 -2008

 :

                        

1990199520002005200620072008

25,832,937,0658,9665,475,186,4

)%(
4,883,945,507,849,159,548,30

Source: - Morocco, ‘‘Recent economic indicators,’’ Fact sheets are updated biannually, (May
and September 2009), p. 1.

- Maroc, ‘‘Les indicateurs économiques marocains, PIB ($US courant).’’
http://perspective.usherbrooke.ca/bilan/servlet/BMTendanceStatPays?langue=fr&codeP
ays=MAR&codeTheme=2&codeTheme2=2&codeStat=NY.GDP.MKTP.CD&codeStat

-29.

30

%7,03.  
    

)29(  
  

 .
   

."
2010"48  

8,5%20%

.1

"2010"
   

 .

1- Royaume du Maroc , Administration du Tourisme, ‘‘Vision 2010 et avenir: Vision 2010 en bref’’.
    www.tourisme.gov.ma/francais/2-Vision2010-Avenir/1-en-bref/enbref.htm
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1990 -2008
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1990199520002005200620072008

1259129620394621598471627168

184302425612692,5880,41092,71

1075994161440075291,56281,66075,3

      Source: - Organisation Mondiale du tourisme, tendances des Marchés touristiques,
 édition 2004,  Afrique,  Annexe, 11, Madrid, OMT, (2004),  p. 65.

         - World Tourism Organization, Tourism Highlights 2010 Edition, Madrid,
WTO, (2010), p. 9.

                                - World Tourism Organization, Committed To Tourism Travel and the  Millennium
                                  Development Goals, Volume 5. No. 2. June 2007,  Madrid, WTO, (2007), p. 32.

- Arab Monetary  Fund, ‘‘Statistics- Balance Of Payments: Morocco’’.
www.amf.org.ae/convert.php?filename=sites/default/files/econ/Statistics/Balance%20Of
%20Paym  ent/ar/BOPFRM04_Morocco.xls&filetype=1
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1632000

%7,558,5

%2,7.1
2008

241)241,45(%8,4

11281,22%2,8

.2

303,02

2020,29%104,74
3

%3,1.4

:

.
2091990503,42008

:
32

1990-2008

 :

1990199520002005200620072008

6397, 3136,8154,1173,1171172,5

209269,8414,4491,3509,3510,3503,4

Source: - World Travel & Tourism Council, ‘‘Travel & Tourism Economy Employment, Travel &
Tourism Direct Industry Algeria 1990-2009’’.
 www.wttc.org/eng/Tourism_Research/Economic_Data_Search_Tool/index.php

1- World Travel & Tourism Council, ‘‘Economic Data Search Tool: Travel & Tourism Economy
Employment, Travel & Tourism Direct Industry, 1990-2020.
 www.wttc.org/eng/Tourism_Research/Economic_Data_Search_Tool/index.php

2- Ibid.
3-  Ibid.
4- Ibid.
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35%2001
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1- World Travel & Tourism Council, ‘‘Travel & Tourism Economy Employment, Travel & Tourism Direct
Industry Algeria 1990-2020’’.

   www.wttc.org/eng/Tourism_Research/Economic_Data_Search_Tool/index.php
2- Ibid.

3-""-)
2000( .40.

4- .119.
5- -)2002(

.96.
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1-)2003( .49.
2-   

 .48.
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1990 -2008

 :

                

1990199520002005200620072008

156206,5229,5274,7282,6280,8285,1

314,9392,2440,1508,2519,4524,3530,4

Source: - World Travel & Tourism Council, ‘‘Travel & Tourism Economy Employment, Travel
& Tourism Direct Industry Tunisia 1990-2009’’.
www.wttc.org/eng/Tourism_Research/Economic_Data_Search_Tool/index.php

1990-

2008215,5  
.2008  

%16,916,4.1  
%14,92020571,616,5    

.2

  

 .

  
.  

   
1964-1987"   

1- World Travel & Tourism Council, ‘‘Travel & Tourism Economy Employment, Travel & Tourism
Direct Industry Tunisia 1990-2020’’.

   www.wttc.org/eng/Tourism_Research/Economic_Data_Search_Tool/index.php
2- Ibid.
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.1

1987-2006

   
 .   

.2005  
13759.2

.
:

  

 .

.  
   

 .

%9,1.3

  

  

1- .16 -17.
2- .40 -41.
3-"")42010.(

www.mutawassetonline.com/economy/1813-2010-02-04-01-56-13.html
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.   
195016

" "
8  28

   
.1

1990-2008.2

34

1990 -2008

 :

Source: - World Travel & Tourism Council, ‘‘Morocco, Travel & Tourism Economy Employment,
Travel  & Tourism Direct Industry 1990 – 2009’’.
www.wttc.org/eng/Tourism_Research/Economic_Data_Search_Tool/

34

20081440700 .

2008%13,8

7,1.3

1-:"".
    www.tourisme.gov.ma/arabe/4-Formation-professionnelle/1-Presentation/presentation.htm
2- Ministère du tourisme du Maroc, ‘‘Tourisme en chiffres Fréquentation Hôtelière, Evolution des

principaux indicateurs touristiques au Maroc (1986-2004)’’.
  www.fmdt.ma/?mod=statistiques&action=show&id=20

3- World Travel & Tourism Council, ‘‘Morocco, Travel & Tourism Economy Employment, Travel &
Tourism Direct Industry 1990–2009’’.
www.wttc.org/eng/Tourism_Research/Economic_Data_Search_Tool/

1990199520002005200620072008

277,9302,2465,5691,3796,5833,2774,9

579,3607,9922,31250,51422,91495,41440,7
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1990 -2008

 :
1990199520002005200620072008

4,111,183,355,606,436,438,66

:-:
-2009"–"

)2009( .272.
 - World Tourism Organization, Tourism Highlights 2009 Edition, Madrid, WTO, (2009), p. 9.

- Organisation mondial du tourisme, Tendances des marchés touristiques, édition 2005– Afrique,
Madrid,  OMT, (2005) p. 54.
 - World Tourism Organization , Tourism Market Trends, 2006 Edition - Middle East, North
Africa, ‘‘Algeria’’, (2006),  p. 89.

32

8,52008 .  

.
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.
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 (     
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1990 -2008

 :1

1990199520002005200620072008

117,10170,80175,97211,78224,67251,83283,91

 :-:
-2009""–")2009(

.272.
- World Tourism Organization, Tourism Highlights 2009 Edition, Madrid, WTO, (2009), p. 9.
- World Tourism Organization, Committed To Tourism Travel and the  Millennium Development Goals,

Volume 5. No. 2. June 2007, Madrid, WTO, (2007), p. 32.
- World Tourism Organization, Tourism Market Trends, 2006 Edition, -Middle East, North Africa,

‘‘Tunisia’’, (2006), p. 99.

 .   

.
:

  
.

)
31(   
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371990-2008.

37

1990 -2008

 :1

1990199520002005200620072008

49,0949,1271,03148,72189,56223,92221,05

 :-:
-2009""–")

2009(.272 .
- Organisation Mondiale du tourisme, tendances des Marchés touristiques, édition 2004, Afrique,

Annexe, 11, Madrid, OMT, (2004),  p. 65.
- World Tourism Organization, Tourism Highlights 2009 Edition, Madrid, WTO, (2009), p. 9.
- World Tourism Organization, Committed To Tourism Travel and the  Millennium

 Development Goals, Volume 5. No. 2. June 2007,  Madrid, WTO, (2007), p. 32.
- World Tourism Organization, Tourism Market Trends, 2006 Edition, - Middle East, North Africa,

‘‘Morocco’’, (2006),  p. 92.

   
 .

3)10,327  
32,5812008.(1  

 .
:

     
  

1-2009"–")2009(
.272.
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.1

.
.2

.3

:
" "

’’Environment‘‘.4

.5

6

 .
.7

1-"."
www.arabhumanrights.org/dalil/ch9.htm

2-"–" .
www.greenline.com.kw/env&econ/003.asp

3-.
4- The World Book Dictionary, Vol. 1, (Ink, USA: World Book, 1988), p.708.

5- : ISO14000) :2007(
 .93 -94.

6-"–"  
)292002( .1 .

7-"."
http://unpan1.un.org/intradoc/groups/public/documents/ARADO/UNPAN020849.pdf
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 .)(1972

 :
.1

21

2

)
.(3

).(4" "
  .
:5

-:

-):(

-:
.

1- United Nations Environment Programme (UNEP), ‘‘Environment for Development, Declaration of the
United Nations Conference on the Human’’, Environment, (Stockholm 1972).
http://eptr.css.ncku.edu.tw/class/education/Declaration%20of%20the%20UN%20conference%20on%20huma
n%20environment.pdf

2- Principle 21: States have, in accordance with the Charter of the United Nations and the principles of
international law, the sovereign right to exploit their own resources pursuant to their own environmental
policies, and the responsibility to ensure that activities within their jurisdiction or control do not cause
damage to the environment of other States or of areas beyond the limits of national jurisdiction. See:
United Nations Environment Programme (UNEP), ‘‘Environment for Development, Declaration of the
United Nations Conference on the Human’’, Environment, (Stockholm 1972), p. 4.

3- Principle 2: The natural resources of the earth, including the air, water, land, flora and fauna and especially
representative samples of natural ecosystems, must be safeguarded for the benefit of present and future
generations through careful planning or management, as appropriate.
Principle 5: The non-renewable resources of the earth must be employed in such a way as  to guard against
the danger of their future exhaustion and to ensure that benefits from such employment are shared by all
mankind. Ibid., p. 2.

4- Principle 13: In order to achieve a more rational management of resources and thus to improve the
environment, States should adopt an integrated and coordinated approach to their development planning so
as to ensure that development is compatible with the need to protect and improve environment for the
benefit of their population. Ibid., p. 3.

5-) :2002( .18.
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.1

.2

 :

*.3

.4

" "
""

.5

1-"""285  
)2003( .13.

2- M. Thea Sinclair and Mike Stabler, the Economics of Tourism, (London: Routledge, 1997), p. 155.
* -)CO2()CH4()CFC5 ()N2O.(
3-" ...".

www.islamoline.net/arabic/science/2005/05/article07.shtml.
4-""14449)2008( .15.
5-.
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.3"
"4"
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 :"
".6 :"".7 :

"
".8:"."9

 :"".10"
".11

1-5449.
2-""2)1999( .8.
3-) :2001( .98 .
4-) :1972( .240.
5-.241.
6-160.
7-774.
8-1614.
9-2130.

10-26151.
11-152 .
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 :"
."1 :"".2

 :"".3

.

 .
.

 :Sustainable Development

.4

.5

1-) :1926( .215
2-.
3-.
4-""

14290)102007(   .4   .
5- Robert Riddel, Ecodevelopment, Economics, Ecology and Development, An Alternative to Grow

Imperative models, (New York: St, martin’s press, 1992), p. 5.
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.1

 :
""‘‘The

Brundtland Report’’" "‘‘World Commission on

Environment and Development’’ (WCED)1987""‘‘Our Common Future’’

 .
 :"

".2

" "

.
:3

-

.

.
-.

.

 .

1-" ."
www.alzawraa.net/home/index,php?option=com_content&task=view&id=222218&ltemid=73

2- The term was used by the Brundtland Commission which coined what has become the most often-quoted
definition of sustainable development as development that "meets the needs of the present without
compromising the ability of future generations to meet their own needs". See, The World Commission on
Environmental Development, ‘‘Our Common Future’’, (Oxford: Oxford University Press, 1987), p.4.

3-""GCP/SYR/006/ITA

)2003(.56.
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.

.

" "‘‘Food and Agriculture Organization’’

(FAO)1989:

.

.1

.
 :

.2

.3

1- FAO, ‘‘Sustainability Issues in Agricultural and Rural Development Policies’’, Vol. 1, Trainee’s Reader,
Training Material for Agricultural Planning Series No. 38/1, Rome- Italie, Food and Agricultural
Organization  of the United Nations, (1995), p. 6.

2-"").(
   www.forum.arij.org/attachment.php?attachmentid=9&d=1206777360

3-"")26 -10 -2008(.6 .
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"".
" "

 .
.1

.

 .
.

.2

:
""

" "Programme’’‘‘United Nations Environment(UNEP)

.3

" "(WCED)

""
:4

1-United Nations Development Programme Human Development Report 1990, “Concept and
Measurement of human development”, p. 10.
http://hdr.undp.org/en/reports/global/hdr1990/chapters/

2-" :")2002(
 .5.

3- ‘‘Stockholm 1972’’, United Nations Environment Programme (UNEP).
www.unep.org/documents/default.asp?documentlD=97

4- Report of the World Commission on Environment and Development, ‘‘Our Common Future’’.
    http://habitat.igc.org/open-gates/wced-ocf.htm
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-:

-:

-:
.

""(WCED)

) (1992" "‘‘Earth Summit’’

"
 "

.1

 .
 .

 :
.2

" "" "
:3

1- United Nations, General Assembly, ‘‘Report of the United Nations Conference on Environment and
Development’’, A/Conf.151/26, Vol. III, Rio de Janeiro, (3-14 June 1992).

   www.un.org/documents/ga/conf151/aconf15126-1annex1.htm
2- Principle 1: Human beings are at the centre of concerns for sustainable development. They are entitled to

ahealthy and productive life in harmony with nature. See: United Nations, General Assembly, ‘‘Report
of the United Nations Conference on Environment and Development’’, A/Conf.151/26, Vol. III, Rio de
Janeiro, (3-14 June 1992), P. 2.

3-21182" "1992

21

 . .:
UN Department of Economic and Social Affairs, Division for Sustainable Development, ‘‘Agenda 21’’.

   www.un.org/esa/sustdev/documents/agenda21/english/agenda21/toc.ht
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1-

.
2-.
3-

.
4-.
5-.
6-

.
" "

)(
 .

" ")4.(1

 .
)(1997

 .""
" "91992

1994" "2005.2

5%1990

1- United Nations, General Assembly, ‘‘Report  of the  United  Nations  Conference on Environment And
Development’’, A/Conf.151/26, Vol. III, Rio de Janeiro, (3-14 /June/1992).
www.un.org/documents/ga/conf151/aconf15126-1annex1.htm

2- Green Peace, ‘‘Protocol de Kyoto’’, Montreal, (12 October 2006).
www.greenpeace.org/canada/fr/campagnes/climat-energie/solutions/protocole-de-kyoto
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2012.1" "" "
.

"
 "2012")  " (315

2007" "
2009

2012.2

) (2002

.

.3

"
" .

.4

1-" "5%1990 .
8% .

21.%20082012 .:
United Nations 1998, ‘‘Kyoto Protocol to The United Nations Frame Work Convention on Climate
Change’’.
http://unfeccc.int/resource/docs/convkp/kpeng.pdf

2- United Nations, Frame Work Convention on Climate Change, Conference of The Parties, “Report of The
Conference  of  The  Parties  on  its  Thirteenth  Session,  held   in  Bali  from  3  to 15 December 2007,” Bali-
Indonisie, (2007), p. 3.

3- Earth Summit 2002, ‘‘Johannesburg Summit, Rio+10’’, Johannesburg, (2002).
www.earthsummit2002.org/roadmap/ES2002.html

4- .
12553.

0,7% .
1%1,5%.0,23%0,1% .
:

United Nations, ‘‘World Summit on Sustainable Development’’, Johannesburg- South Africa, (26 August-
4 September 2002).
www.un.org/jsummit/html/brochure/brochure12.pdf
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:

.
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" ":
1-:

6

140% .
92050

90 %.1

/

.2

2-:Pollution

 .

1-""2002 .
www.un.org/arabic/conferences/wssd/brochure/index.html

2-""1119

)232003( .2.
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.1

" "
2007)CO2(

1,1

6,11,84

.2

90%

.3

195080%

50,7

15,74,2.4

80062%

.5

1997-1998" "" "
.6

60%

80%

1-"")2005( .
www.alhosanilaw.net/B2%20Total.doc

2-""
)2/2/2007( .

www.aljazeera.net/news/archive/archive?Archive ld=1301502
3-.
4-" ."

www.islamonline.net/sewlet/satellite?C=ArticleA_C&cid=1173695430051&pagename=zone–Arabic–Health
Science % 2FHS Alayout

5-"."
http.//arabic.cnn.com/2005/scitech/8/20/who.pollution/index.html

6-     .
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300700

)1990.1

  

  

.2

3- :Global Warming

""‘‘Greenhouse gases’’.3

)  (
)CO2(

1,2.4

30%

.5" """

1-""1985)232006 .(.3.
2-26""1059 .

www.26sep.net/newsweekarticle.php?lng=arabic&sid=3759
3-

1915  

 . :
"".

http://chemical.all-up.com/montada-f12/topic-t35.htm
4-" ."

www.greenpeace.org/lebaon/ar/campaingns/peaceful-energy/climate-change
5-" :")2008 .(

http://marocenv.maktoobblog.com/1307812/%D8%A7%D9%84%D8%AC%D9%84%D9%8A%D8%AF
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.(2

" " ‘‘World Watch Institute’’

2050 .
" "" "

 ." "
" "" ".3

" "2000

" "2030

.4

" "

1-"")21/11/2001 .(
www.climatechange2000.org

2-" ...")25/09/2001 .(
www.islamonline.net/Arabic/Science/2001/09/article9.shtml

3-" ."
http://newsbbc.co.uk/hi/arabic/news/newsid_670000/670310.stm

4-"2000")282007 .(
http://arabiccnn.com/2007/scitech/1/29/indonisiaislandsindex.html

Clic
k h

ere
 to

 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com
Clic

k h
ere

 to
 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com

http://www.islamonline.net/Arabic/Science/
http://newsbbc.co.uk/hi/arabic/news/newsid_
http://arabiccnn.com/
http://www.abbyy.com/buy
http://www.abbyy.com/buy


.1

1992-2000100

1,290%

.2

" "‘‘Coral Reef’’

 .
.3

" "
 .

0.25%

40040

"."4

""1998

58% .
" "

 .
""
)(

.5

1-" ."
http://arabiccnn.com/2000/scitech/1/9/doom.species/index.html

2-"
" :–")20 -22//2008(.10.

3-"")7/12/2004 .(
http://arabiccnn.com/2004/scitech/12/7/coral.damage/index.html

4- World Resources Institute (WRI), International Center for Living Aquatic Resources Management
(ICLARM), International Coral Reef Initiative (ICRI), World Conservation Monitoring Centre
(WCMC) and United Nations Environment Programme (UNEP), ‘‘The Reefs at Risk: Amap-based
Indicator of Threats of The World’s Coral Reefs’’, Washington, D.C, (1998), p. 35.

5-

 "")22001( .7.
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" "2000" "

.1

4-:Desertification

 ." "1994

‘‘Dry- sub-

humid’’.2

 .
.3

3,6

70%100

250

.4

35%45%

.5  

1- Clive Wilkinson, ed, " Status of Coral Reefs of The World: "Cape Ferguson”, Global Coral Reef
Monitoring Net Work (GCRMN), Australia, Institute of Marine Science, (2009), p. 17.

2- Desertification As defined by the UN Convention: desertification is a process of land degradation in arid,
semi -arid and dry sub-humid areas resulting from various factors, including climatic variations and human
activities. Voir: Nations Unies, Assemblée générale, comite Intergouvernemental de négociation, change
d’élaborer une convention Internationale sur la lutte contre la désertification dans les pays gravement
touches par la sécheresse et/ou la désertification, en particulier en Afrique, Nations Unies, (12 septembre
1994), pp. 4-5.

3- Ibid.
4-"

182002" -
)72002( .3.

5-""-)16-18

2003( .8.
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1-.
2-"."

www.dw.world.de/dww/article/0,2144157216,00.html
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" "‘‘Eco-Tourism’’

.5
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")15/162005( .4.

2-"")2006(
 .5.

3-"")2001( .2.
4- .3.
5-""–)

( .4.
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 :Eco-Tourism

 .""‘‘Global Environment Facility’’

(GEF) :
.1

.2

.3

:4

1 -

.
2 -

.
3 -

.
4 -

.
5 -.

:

) .(

1-" ."
    www.gefweb.org/participants/assembly/2nd_assembly/GEF.A.2.7_summary_of_negotiations_ARABICS
2- Honey Martha, Ecotourism and Sustainable Development: Who Owns paradise? (Washington: DC,

Island Press, 1999), p. 19.
3- Marie Lequin, Ecotourisme et Gouvernance participative, (Canada: presse de l’université du Québec,

2001), p.15.
4-"".

 www.sweidatourism.org/html/articles/environment_tourism/env_tour.htm
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. .
:

1-:

.1

" "

.2

 .
  

.3

"")ILO(‘‘International Labour Organization’’

20%.4

1- William F. Theobald, Global Tourism, (London & New York: Butter Worth-Heinemann, 2005), p. 82.
2-" :"

14

)2003( .90.
3- International Labour Organization, (ILO), ‘‘Human resources development, employment and

globalization  in the hotel, catering and tourism sector’’, Geneva, International Labour Organization,
(2001), p. 2.

4- International Labour Organization, “Seeking Socially Responsible Tourism, Globalization in The hotel,
Catering and Tourism industry: From finding jobs in the off-season to dealing with second hand Smoke’’,
World of Work, No. 39, (June 2001), p. 1.
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 .43

3540.1

 .

1319

.

 .
.2

2-:
/

 .

 .
:

-:

.3

 .

 ." "

1- Ibid.
2- Christine Puss, “Quick Money-Easy Money”? A Rport on Child Labour in Tourism, Arbeitskries

Tourismus & Entwicklung, Bazel Swit Zerland, Working Group on Tourism and Development, (1999),
 p. 3.

3- Stephen Williams, Tourism: Critical Concepts in The Social Sciences, (London: Routledje, 2004),
 p. 284.
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1-""‘‘body raja’’
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150300  
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" :"
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) - ("" .
) ( .""

 .)(:
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"")(
 .

 .
""""

""" ".:

Meditate in London, meditation for everyone, ‘‘About Buddhism - the teachings of Buddha’’.
www.meditateinlondon.org.uk/about-buddhism.php

2-"Myra Shakley" :"
)/1999( .28 -29.

3-""
)2002( .140 -141.
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www.asharqalwsat.com/leader.asp?section=3&article=246294&issueno=9369
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-:

 ." "‘‘ECPAT’’
1

.2

" "

.3

.4

 .
.5

""""

6

1-‘‘ECPAT’’") "(
8173 .:

End Child Prostitution Pornography & Trafficking of Children for Sexual Purposes (ECPAT),
‘‘International Statement For immediate release’’, Bangkok- Thailand.
 www.ecpat.net/A4A_2005/PDF/EAP/Global_Monitoring_ReportTHAILAND_THA.pdf

2- Ibid.
3- ‘‘Declaration and Agenda for Action’’, 1st World Congress against Commercial Sexual Exploitation of

Children, Stockholm, Sweden, (27-31/August/1996).
 www.csecworldcongress.org/PDF/en/Stockholm/Outome_documents/Stockholm%20Declaration%201996EN. pdf

4- Ibid.
5- Black Maggie, “In The Twilight Zone: Child Workers in hotels, Tourism and Catering industry’’, Geneva,

ILO, (1995), pp. 3-4.
6- End Child Prostitution, Pornography, and Trafficking (ECPAT), International online Database,

November 2002.
   www.ecpat.net/El/programmes_CST.asp
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1-)24/262001( .3.
2-" ."

 www.amanjordan.org/a-news/wmview.php?artID=10787
3-) :1994(.4.
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.2

 .

.
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"."3" """""

"".
") " (2005

202.4") " (2004

1-" .."
)( .3 -4.

2-""308

)2004(.10.
3-""272007634 .

""200420052006348823.
" "23200588

1164" ." :
Paul’s Travel blog, travel experiences, ideas and tips, ‘‘terrorism and tourism’’.
www.paulstravelblog.com/2008/09/terrorism_and_tourism.html 3

4-" "92005 . :""
-  )102005 .(

http://pulpit.alwatanvoice.com/content-28503.html
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1731755.1") " (2005

52700.2""200557

100.3

 ." "" "
200221

.4
2003

45

.5

)
(200000.6

1-"  "112004 .:
Scores die in Madrid bomb Carnage, News.BBC, (11 march 2004).
http://news.bbc.co.uk/2/hi/europ/3500452.stm

2-" "72007 .:
News.BBC, Riliving the London bombing horror.
 http://news.bbc.co.uk/2/hi/uk_news/4346812.stm

3-" "112005 . :" : "
.

www.arabarometer.org/arabic/reports/papers/politicalviolence.pdf
4-") "(" "23200221145

 .:
John Hoppen, Giles Tremplett, ‘‘Tunisian synagogne bomb Tied Toal-Qaida’’, guardian.co.uk, (23 April
2002).
www.guadian.co.uk/world/2002/apr/23/gilestremplett.johnhopper

5-"  ) "(1745

6)222 .(:
Africa, World Briffing, ‘‘Morocco: 9 Imprisoned for Casablanca’’, Agence France presse, (April 8 /2008).
www.nytimes.com/2008/04/08world/africa/08briefs-9IMPRISONEDF_BRF.html?1&ref=world

6- Staff Writers, ‘‘Algeria Desert Tourism Finally Recovering’’, Afrol news.
www.afrol.com/articles/22298
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322003.1

.

.
.

" ") (1985

.2

"")(Davos2005

.3

 .
 .

 :Sustainable Tourism

.

.

1- Ibid.
2-‘‘Tourism Bill of Rights and Tourism’’, Code Sofia 1985.

 www.world.tourism.org/sustainablesdoc/1985
3- DAVOS Declaration, Second International Conference on Climate Change and Tourism Responding to

‘‘Global Challenges’’, DAVOS, Switzerland, (3 October 2007).
   www.unwto.org/pdf/pro71046.pdf
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:

" "(WTO)‘‘World Tourism Organisation’'

(IUCN)‘‘International Union for Conservation of Nature and Natural

Ressources’’Facillity’’ (GEF)‘‘Global Environment

") " (1980

.1

.2

1-:.
Acapulco) (1982

 .
"."3

" "1985) (

.4

" "Lanzarote) (1995

""(UNEP)" "(UNESCO)" "(EU)

1- World Tourism Organization, the World Tourism Conference, ‘‘Manila Declaration on World Tourism
1980’’.
www.world.tourism.org/sustainable/doc/1980%Manila-eng.pdf

2- Ibid.
3- World Tourism Organization, ‘‘Acapulco Documents on the Rights to Holidays’’, The World Tourism

Meeting 1982.
 www.world.tourism.org/sustainable/doc/1982%20Acapulco.pdf

4-‘‘Tourism Bill of Rights and Tourism’’, Code Sofia 1985.
 www.world.tourism.org/sustainablesdoc/1985
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)5(.1

 .
)

(
.2

""(UNCED)" "
1992

"21""21".3

.4

"") (1996

""

.5

""1999) (

1- World Tourism Organization, ‘‘Charter for Sustainable Tourism, by The World Conference on
Sustainable Tourism’’, Lanzarote, ( 27-28 April 1995).

      www.tui-group.com/uuid/535d6ef6fbc79f5a5cb975718d04ba
2- World Tourism Organization, ‘‘Charter for Sustainable Tourism’’, by The World Conference on

Sustainable Tourism, Lanzarote, Op. Cit.
3- ‘‘Agenda 21 for the Travel & Tourism Industry towards Environmentally Sustainable Development’’.
       http://www.wttc.org/agenda21.htm
4- ‘‘Agenda 21 for the Travel & Tourism Industry towards Environmentally Sustainable Development’’.

www.grip.no/Reiseliv/kompetansebibliotek/Rapp&litter/Rapp76.htm
5- ‘‘Declaration and Agenda for Action’’, 1st World Congress against Commercial Sexual Exploitation of

Children, Stockholm, Sweden, (27-31 August/1996).
www.csecworldcongress.org/PDF/en/Stockholm/Press_materials/Stockholm%20Congress%20Backgroun
d%20Document%201996_EN.pdf
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)(
)6(.1

" "Québec) (2002

)43(

.2

") " (2003""

.3") " (DAVOS

2007

.4

1-) (1999

""  10 :
 . .
 .

 . .
 . . .

 . .
  :

United Nations, World Tourism Organization, ‘‘Global Codes of Ethics for Tourism, General
Assembly’’, – Thirteenth session, Santiago- Chile, (27 September- 1/October/ 1999), A/RES/406(XIII)
Agenda item 16 (document A/13/16) RESOLUTION
 www.world-tourism.org/code_ethics/pdf/RES406-English.pdf

2- Paragraph 43: adapt as necessary their financial facilities and lending conditions and procedures to suit   the
needs of micro-, small- and medium-sized ecotourism firms that are the core of this industry, as a condition
to ensure its long term economic sustainability, See: United Nations Environment Programme (UNEP)
and the World Tourism Organization (WTO), ‘‘Québec Declaration on Ecotourism’’, City, Canada, (19
– 22/5/2002), P. 8.

3- ‘‘Djerba on Tourism and Climate Change’’.
www.tourism-watch.de/flix/files/djerba-declaration.pdf

4- DAVOS Declaration, ‘‘Second International Conference on Climate Change and Tourism Responding to
Gobal Challenges’’, DAVOS, Switzerland, (3 October 2007).
www.unwto.org/pdf/pro71046.pdf
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) (2005"
"

." "
)(")  "(" "

"
".1

)(

.
2-:

")"
1992(."

 "1995.
7.2

3.3

(WTO)

.

1-"") (52005

 . :
""9566)52005.(

 http://asharqalwsat.com/details.asp?section=68article=281134&issueno=9566
2- Principle 7: To participate in sustainable development, tourism must be based on the diversity of

opportunities  offered by the local economy. It should be fully integrated into and contribute positively to
local economic development. See: World Tourism Organization, ‘‘Charter for Sustainable Tourism, by
The World Conference on Sustainable   Tourism’’,  Lanzarote, ( 27-28 April 1995). P. 2.

3- Principle 3: Tourism must consider its effects on the cultural heritage and traditional elements, activities
and dynamics of each local community. Recognition of these local factors and support for the identity,
culture and interests of the local community must at all times play a central role in the formulations of
tourism strategies, particularly in developing countries. See: World Tourism Organization, ‘‘Charter for
Sustainable Tourism, by The World Conference on Sustainable Tourism’’, Lanzarote, (27-28 April 1995), P.
1.
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.1

" " :
.2

 Archer Cooper1994:
.3:4

-:
.

-:
.

- :
.

.5

:6

-

-

1-World Tourism Organization (2004), “What is Sustainable Tourism”?
    www.tourism.gov.mz/sustainabilitis/more/definitions.html
2- Council of Europe, Tourism and Environment: Questions and Answers, Strasbourg, Centre Naturopa,

(1997), p. 15.
3- Archer Brian, & Chris Cooper, The positive and negative impacts of tourism in Theobald, Global

Tourism,   (Oxford: Butterworth-Heinemann, 1994), p. 87.
4- Veille info tourisme, UNWTO, Sustainable Development of Tourism, “Definition of Sustainable

Tourism”.
    www.veilleinfotourisme.fr/1186758213380/0/fichearticle/&RH=1178110141256

5-) :
1998( .48 -49.

6-" ."
www.arabictourism.org/index.php?module=page&action=show&id=strategy&print
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-

-

-

.

.

.
:

  .
1-:Protected Area

"" (IUCN)‘‘International Union for Conservation of Nature and

Natural Ressources’’":

.1

:2

-

-

-  

1- The IUCN Guidelines define a protected Area as: an Area of land /or sea especially dedicated to the
protection and maintenance of biological diversity, and of  natural and associated cultural resources, and
managed through legal or other effective means.  See, The World Bank Operational Manual OP 4,04 –
Annex A, Operational Policies, “definitions”, (June 2001), P. 1.

2- Draft Australian Hand book, “Application of IUCN Protected Area Management Categories”, WCPA,
Australia and New Zealand Region, ( March 2000), pp. 1-2.
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-
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-/
  .

" "1999 :

.1""

  
.2

" " :
.3

/
) ( .

 .

 .

.4

1- The World Bank Operational Manual OP4. 01, Operational Policies, “Environmental Assessment”,
(January 1999), pp. 1-2.

2-

 .
:

Andrian G. Davey, ‘‘National System Planning for Protected Areas’’, IUCN, World Commission on
Protected Areas, University College, Cardiff, (1998), p. 26.

3-11.15.
4-" :"1384)7 -13

1999( .4.

Clic
k h

ere
 to

 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com
Clic

k h
ere

 to
 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com

http://www.abbyy.com/buy
http://www.abbyy.com/buy


:1

..
.

.
..
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 ." "
  

 .
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3   .:
United States, Department of the Interior, ‘‘National Parks’’, Proceeding, Washington, D.C, Government
Printing Office, (1962), pp. 433- 435.

2- Previous World Parks Congresses.
www.deat.gov.za/Documents/2003 Aug27/previous _ wpc_27082003.html

3-""18271972

 .1200

 .:
Adrian Phillips, “Turning Ideas on their Head: The new paradigm for protected Areas”.
www.uum.edu/conservation lectures/vermont.pdf

4- Paul w. Richards, ‘‘National Parks in Wet Tropical Areas’’, Second World Conference, proceedings,
International Union, (1972), pp. 219-222.
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World Conferences Collection, “National Park Service, History Collection RG7”, Preliminary Inventory.
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1992 .  :
UNESCO, culture: ‘‘la convention du patrimoine mondial et le congrès mondial sur les parcs: une relation
naturelle’’.
http://portal.unesco.org/culture/fr/ev.php-UPL_1D=13310
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International Institute for Sustainable Development, ‘‘Sustainable Developments’’, IUCN World Parks
Congress, Durban, South Africa, (8-17 September 2003).
www.iisd.ca/sd/world parks v/sdvol 89numle.html
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http://espacetunisien.com/forum/showthread.php?p=2723
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3- Organisation mondiale du tourisme, ‘‘Développement durable de l’écotourisme- Recueil de bonnes
pratiques dans les PME’’, Madrid, (2003), p. 213.

4- Ibid., p. 214.
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 :Gérone, catalogne, Espagne

garrotxa’’ ‘‘2640
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‘‘turisme garrotxa’’

‘‘garrotxa’’.
 .‘‘Mas

Gargantua’’

‘‘garrotxa’’.
.‘‘Mas Gargantua’’

.3

turisme garrotxa’’‘‘"")
21 (

""
‘‘Mas Gargantua’’ .

.1998‘‘ADAPT’’

""‘‘Garrotxa’’

.Mas Gargantua’’‘‘

Web‘‘www.agtat.es’’

1-‘‘Gîte TAKCHMIRT'’’.
www.cefir.fr/Cheminsdetraverse/PDFcefir/FICHE_GITE_TAKCHMIRTE.pdf

2-‘‘Turisme Garrotxa’’.
http://mediambient.gencat.net/cat/elmedi/parcsdecatalunya/garrotxa/

3- Organisation mondiale du tourisme, ‘‘Développement durable de l’écotourisme- Recueil de bonnes
pratiques dans les PME’’, Op. Cit., pp. 123-126.
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1- Ibid.
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3-"".

http://science-islam.net/breve.php3?id_breve=501
4-.

Clic
k h

ere
 to

 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com
Clic

k h
ere

 to
 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com

http://www.al-hakawati.net/arabic/environment/env.asp
http://science-islam.net/breve.php?id_breve
http://www.abbyy.com/buy
http://www.abbyy.com/buy


400" "
262502178 .447309

59.  
30012%4   

.""""  
"""""""   

67065.1

""" "
.2 "20807842

2043" "
450-500 .46013

15236211.3

13""  
"""""."4

 .

.

 .
.

1-"")2008/2009(.13.
2-""327/843/10/1984

458/8324/7/1998. :""2

)22222008( .13.
3-"  ."

http://science-islam.net/breve.php3?id_breve=501
4-.12 -13.

Clic
k h

ere
 to

 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com
Clic

k h
ere

 to
 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com

http://science-islam.net/breve.php3?id_breve=
http://www.abbyy.com/buy
http://www.abbyy.com/buy


:

.

 .

            .

.

.

         .

Clic
k h

ere
 to

 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com
Clic

k h
ere

 to
 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com

http://www.abbyy.com/buy
http://www.abbyy.com/buy


Clic
k h

ere
 to

 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com
Clic

k h
ere

 to
 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com

http://www.abbyy.com/buy
http://www.abbyy.com/buy


 :
:

""‘‘Globalization’’

.

.

 .

.

  
.

.

)(
.

Clic
k h

ere
 to

 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com
Clic

k h
ere

 to
 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com

http://www.abbyy.com/buy
http://www.abbyy.com/buy


. :
.

 :
""

.

  
.

 :
""

 .  
 .

:

.1

.

.2

"":.3

" " :

1-"")2002(
 .25.

2-.
3- -(Journal USA)":"

)2006( .1.

Clic
k h

ere
 to

 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com
Clic

k h
ere

 to
 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com

http://www.abbyy.com/buy
http://www.abbyy.com/buy


.1"" ‘‘International Monetary Fund’’

2000:""

.2

"":"
".3

""‘‘Hubert Vedrine’’

.4

 :

.5

:‘‘The Highest Development Level of

Internationalization’’:‘‘International Trade’’

‘‘Communication Media’’.6

" """
 :"

".7

1-" ."
http://ar.wikipedia.org/wiki/%D8%B9%D9%88%D9%84%D9%85%D8%A9

2- International Monetary Fund, ‘‘Globalization: Threat or Opportunity’’? IMF Staff, (April 12, 2000).
www.imf.org/external/np/exr/ib/2000/041200. htm#ll

3-""71)1998(.3.
4- Hubert vedrine, Mondialisation et pensée unique. “In la méditerranée a l’heur de la mondialisation”,

cahiers de la fondation abderrahim bouabid, No. 27, (1997), p. 17.
5-""

)2004( .8.
6- Smeral Egon, ‘‘The Impact of Globalization on Small and Medium Enterprises: new challenges for tourism

policies in European countries’’, Tourism Management, Vol. 4, No. 19, (1998), p. 371.
7-""4)1997(
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1- World Tourism Organization, ‘‘Collection of Tourism Expenditure Statistics’’, Op. Cit., p. 8.
2-" .. "147)1/4/2004 .(

www.ecoworld-mag.com/Detail.asp?InSectionID=25&InNewsItemID=136914
3- World Tourism Organization, ‘‘Facts & Figures: Tourism 2020 Vision’’.

www.unwto.org/facts/eng/vision.htm
4-"-"

)2002( .7.
5- Kevin Methane, Tourism in a Globalized Society, (New York: Palgrave, 2001), p. 28.
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2- Vesna Peric, ‘‘Tourism and Globalization’’, Proceedings of the 6th International Conference of the

Faculty of Management Koper Congress Centre Bernardin, Slovenia, (24–26 November 2005), p. 34.
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World Tourism Organization, Committed to Tourism, ‘‘Travel and the Millennium Development Goals’’,
About UNWTO- History.
www.unwto.org/aboutwto/his/en/his.php?op=5#1

2-"")
( .15 .

3-.

Clic
k h

ere
 to

 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com
Clic

k h
ere

 to
 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com

http://www.unwto.org/aboutwto/his/en/his.php?op
http://www.abbyy.com/buy
http://www.abbyy.com/buy


" ":1

-

.
-.
-

.
-.
-

.
-.
-"

."
-

.

2007%25,7

%51,6%22,7

%45,63,17%

.2

25%)2007 (
46%29%.

%40,1%41,918%.3

:

1-.
2-")2009( .

214-215 .
3-.

Clic
k h

ere
 to

 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com
Clic

k h
ere

 to
 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com

http://www.abbyy.com/buy
http://www.abbyy.com/buy


.1

.2

 .

.3

.
"".

.
2-:(WTO)World Trade Organization

) (
 .

1-.
2-" ..")142005.(

www.alaswaq.net/views/2007/05/14/7934.html
3-.

Clic
k h

ere
 to

 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com
Clic

k h
ere

 to
 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com

http://www.alaswaq.net/views/
http://www.abbyy.com/buy
http://www.abbyy.com/buy


80 %90 %

" "‘‘Nafta’’

)(""‘‘Asian’’)("
"‘‘the European Union’’)27(81%

19%.1

""1995""
‘‘The  Uruguay Round’’1994

)1929 -1933(
301948)(23

.2

""(GATT)

.3

87%94 %

) (
""

1-.""
 :)15 -

16/3/2005( .2.
2-""‘‘WTO’’1995""‘‘GATT’’

301472004.
 :‘‘GATT’’

‘‘GATS’’‘‘TRIPS’’.:
Hoekman Bernard,  ‘‘Tentative First Steps: An Assessment of the Uruguay Round Agreement on Services’’,
Presented at The Uruguay Round and the Developing Economies, a World Bank Conference, Center for
Economic Policy Research, London, (May 1995), p. 11.

3-) :1999( .15.

Clic
k h

ere
 to

 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com
Clic

k h
ere

 to
 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com

http://www.abbyy.com/buy
http://www.abbyy.com/buy


.1

" "

.2

.
3-)((GATS):General Agreement on

Trade in Services

 .

.

)60%-70%(50%

20%.3

" "30%04%"
 "71%.4

)(
."

 """)(

1-"
" .1 -2.

2-.
3-"4/4"

 .1 .
4- .213.

Clic
k h

ere
 to

 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com
Clic

k h
ere

 to
 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com

http://www.abbyy.com/buy
http://www.abbyy.com/buy


.1

 .
)

(
 .

.2

" "12

.

)9(.3

.4

1-

 .
 .2.

2-") ("
-)( .11.

3-" "
)7()6()12(

)2()1(10

. ::
World Trade Organization, ‘‘Council for Trade in Services’’, S/C/W/51, (23 September 1998), p. 2.

4- Ibid.
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1:
Entrées des touristes  aux frontières d'Algérie par semestres pour  l'année 2008

1er
semestre % 2ème

semestre % Total      %

Afrique 95 417 45,80% 112 926 54,20% 208 343 37,42%

Afrique du nord 80 009 45,22% 96 940 54,78% 176 949 31,79%
Maroc 6 705 45,15% 8 147 54,85% 14 852 2,67%
Tunisie 66 277 44,73% 81 880 55,27% 148 157 26,61%
Libye 7 027 50,41% 6 913 49,59% 13 940 2,50%

Afrique de l'ouest 11 383 49,22% 11 744 50,78% 23 127 4,15%
Mali 9 247 51,09% 8 853 48,91% 18 100 3,25%

Mauritanie 1 665 41,18% 2 378 58,82% 4 043 0,73%
Niger 471 47,87% 513 52,13% 984 0,18%

Autres pays
d'Afrique 4 025 48,69% 4 242 51,31% 8 267 1,49%

Amérique 5 334 48,76% 5 605 51,24% 10 939 1,96%

Amérique du
nord 4 105 49,29% 4 223 50,71% 8 328 1,50%

Mexique 150 53,19% 132 46,81% 282 0,05%
Canada 1 963 50,09% 1 956 49,91% 3 919 0,70%
U.S.A. 1 992 48,27% 2 135 51,73% 4 127 0,74%

Amérique du sud 431 49,09% 447 50,91% 878 0,16%
Argentine 154 40,85% 223 59,15% 377 0,07%

Brésil 277 55,29% 224 44,71% 501 0,09%

Autres pays
d'Amérique 798 46,05% 935 53,95% 1 733 0,31%

Asie /Océanie 18 405 46,92% 20 822 53,08% 39 227 7,05%

Asie 11 493 46,54% 13 203 53,46% 24 696 4,44%
Chine 9 350 45,64% 11 138 54,36% 20 488 3,68%
Japon 2 143 50,93% 2 065 49,07% 4 208 0,76%

Océanie 327 47,88% 356 52,12% 683 0,12%
Australie 269 45,98% 316 54,02% 585 0,11%

Nelle Zélande 58 59,18% 40 40,82% 98 0,02%
Autres pays

d'Asie 6 585 47,55% 7 263 52,45% 13 848 2,49%
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Entrées des touristes  aux frontières d'Algérie par semestres pour l'année 2008
(suite)

1er
semestre % 2ème

semestre % Total      %

Europe

48
Europe du nord 5 655 48,10% 6 102 51,90% 11 757 2,11%

Danemark 248 38,87% 390 61,13% 638 0,11%
Finlande 127 45,85% 150 54,15% 277 0,05%
Norvège 337 39,83% 509 60,17% 846 0,15%
Suède 643 49,73% 650 50,27% 1 293 0,23%

Gde Bretagne 4 300 49,41% 4 403 50,59% 8 703 1,56%

Europe du sud 22 658 55,23% 18 370 44,77% 41 028 7,37%
Grèce 267 45,72% 317 54,28% 584 0,10%
Italie 8 767 56,65% 6 710 43,35% 15 477 2,78%

Portugal 2 314 46,59% 2 653 53,41% 4 967 0,89%
Espagne 11 310 56,55% 8 690 43,45% 20 000 3,59%

Europe occidentale 96 845 49,85% 97 446 50,15% 194
291 34,90%

Autriche 510 46,58% 585 53,42% 1 095 0,20%
Belgique 2 995 49,50% 3 056 50,50% 6 051 1,09%

France 85 063 49,88% 85 475 50,12% 170
538 30,63%

Allemagne 5 589 50,99% 5 372 49,01% 10 961 1,97%
Luxembourg 71 52,99% 63 47,01% 134 0,02%

Hollande 871 947 1 818 0,33%
Suisse 1 746 47,27% 1 948 52,73% 3 694 0,66%

Europe de l'est 5 555 49,06% 5 768 50,94% 11 323 2,03%
Turquie 5 555 49,06% 5 768 50,94% 11 323 2,03%

Autres pays
d'Europe 4 455 48,67% 4 698 51,33% 9 153 1,64%

Moyen Orient 15 790 51,54% 14 846 48,46% 30 636 5,50%

Total des étrangers 270 114 48,52% 286 583 51,48% 556
697 31,42%

Algériens résidents à
l'étranger 428 739 35,29% 786 313 64,71% 1 215

052 68,58%

Total Général 698 853 39,44% 1 072
896 60,56% 1 771

749 100,00%

Source: Office national des Statistiques (Algérie) et  Ministère du tourisme & de l'Artisanat,
‘‘Tourisme: Les Entrées aux frontières des touristes  par  nationalités  pour les années 1990- 2008’’.
www.ons.dz/them_sta.htm
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2:

2007/2008
2008 2007 2006

+ 4,5 1 395 255 1 335 409 1 234 735

- 1,5 521 513 514 040 547 403

- 18,5 254 922 312 773 350 693

+ 0,0 444 541 444 474 464 323

+ 11,2 114 958 103 417 82 811

- 0,4 105 728 106 156 103 124

+ 1,0 169 061 167 443 164 301

+ 10,2 95 307 86 499 78 542

- 18,3 72 866 89 213 92 034

- 17,7 104 782 127 335 140 255

+ 7,4 24 129 22 459 25 205

- 1,5 6 823 6 930 6 421

- 4,4 12 085 12 641 13 512

+ 14,1 160 518 140 728 111 705

+ 17,0 41 697 35 630 37 913

+ 33,8 13 874 10 373 11 542

- 18,1 125 573 153 356 153 927

+ 4,1 43 333 41 629 35 547

- 3,5 17 564 18 193 23 186

+ 10,8 6 965 6 284 4 798

+ 1,4 54 734 53 985 48 534

+ 39,6 207 531 148 707 135 402

+ 4,6 5 127 4 903 5 995

- 10,3 31 490 35 110 20 070

+ 7,9 76 299 70 742 64 265

+ 1,4 4 106 675
58,3

4 048 429
59,9

3 956 274
60,4 (%)

- 1,2 968 499 980 587 945 324

+ 14,4 1 766 881 1 544 839 1 472 411

+ 11,1 32 430 29 189 32 386

+ 25,2
12 049 9 627 8 258
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+ 8,4 2 779 859

39,4

2 564 242

37,9

2 458 379

37,5
(%)

+ 7,3 19 166 17 862 16 284

+ 7,7 17 109 15 884 15 278

+ 7,5 36 275
0,5

33 746
0,5

31 562
0,5 (%)

+ 10,7 41 833 37 78 35 628

+ 15,8 29 085 25 119 23 343

- 1,8 11 206 11 414 10 847

+ 9,1 36 198 33 176 26 536

+ 1,2 2 518 2 487 2 457

- 1,9 2 748 2 801 2 138

- 3,8 2 602 2 704 2 385

+ 4,2 7 048 999

100

6 761 906

100

6 549 549

100
(%)

 :"

2008".24.
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3:
Evolution des arrivées aux postes frontières de touristes étrangers de séjour au Maroc,
par nationalité durant la période 2000-2008

Source: Ministère du tourisme, Forum Marocain du Tourisme, Rapport D’évaluation du
Tourisme Marocain durant la période 2000-2008, ‘‘Evolution des arrivées de touristes
étrangers de séjour aux postes frontières’’, (Février 2009).

2008 Part %

Touristes Etrangers 4211 855 100%

France 1707 055 41

Espagne 595 27 14

Royaume-Un 274 762 7

Allemagne 179 037 4

Italie 163 315 4

Belgique 173 004 4

Hollande 128 093 3

Portugal 47 055 1

Suède 26787 1

Suisse 62290 1

Etats Unis 110778 3

Canada 56231 1

Maghreb 135820 3

Moyen Orient 111463 3

Autres Pays 4440886 10
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4:

United Nations A/CONF.151/26 (Vol. I)

General Assembly

Distr. GENERAL
12 August 1992

ORIGINAL: ENGLISH

             REPORT OF THE UNITED NATIONS CONFERENCE ON
             ENVIRONMENT AND DEVELOPMENT*
             (Rio de Janeiro, 3-14 June 1992)

Annex I

RIO DECLARATION ON ENVIRONMENT AND DEVELOPMENT
The United Nations Conference on Environment and Development, Having met at Rio de
Janeiro from 3 to 14 June 1992, Reaffirming the Declaration of the United Nations Conference
on the Human Environment, adopted at Stockholm on 16 June 1972, a/ and seeking to build
upon it,
With the goal of establishing a new and equitable global partnership through the creation of
new levels of cooperation among States, key sectors of societies and people,
Working towards international agreements which respect the interests of all and protect the
integrity of the global environmental and developmental system,
Recognizing the integral and interdependent nature of the Earth, our home,
Proclaims that:
Principle 1
Human beings are at the centre of concerns for sustainable development. They are entitled to a
healthy and productive life in harmony with nature.
Principle 2
States  have,  in  accordance  with  the  Charter  of  the  United  Nations  and  the principles of
international law, the sovereign right to exploit their own resources pursuant to their own
environmental and developmental policies, and the responsibility to ensure that activities within
their jurisdiction or control do not cause damage to the environment of other States or of areas
beyond the limits of national jurisdiction.
Principle 3
The right to development must be fulfilled so as to equitably meet developmental and
environmental needs of present and future generations.
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Principle 4
    In order to achieve sustainable development, environmental protection shall constitute an
integral part of the development process and cannot be
considered in isolation from it.
Principle 5
    All  States  and  all  people  shall  cooperate  in  the  essential  task  of eradicating poverty as an
indispensable requirement for sustainable development, in order to decrease the disparities in
standards of living and better meet the needs of the majority of the people of the world.
  Principle 6
    The special situation and needs of developing countries, particularly the least developed and
those most environmentally vulnerable, shall be given special priority.  International actions in
the field of environment and development should also address the interests and needs of all
countries.
Principle 7
    States shall cooperate in a spirit of global partnership to conserve, protect and restore the
health and integrity of the Earth's ecosystem.  In view of the different contributions to global
environmental degradation, States have common but differentiated responsibilities.  The
developed countries acknowledge the responsibility that they bear in the international pursuit of
sustainable development in view of the pressures their societies place on the
global environment and of the technologies and financial resources they
command.
Principle 8
    To achieve sustainable development and a higher quality of life for all people, States should
reduce and eliminate unsustainable patterns of production and consumption and promote
appropriate demographic policies.
Principle 9
    States should cooperate to strengthen endogenous capacity-building for sustainable
development by improving scientific understanding through exchanges of scientific and
technological knowledge, and by enhancing the development, adaptation, diffusion and transfer
of technologies, including new and innovative technologies.
Principle 10
    Environmental issues are best handled with the participation of all concerned citizens, at the
relevant level.  At the national level, each individual shall have appropriate access to
information concerning the environment that is held by public authorities, includinginformation
on hazardous materials and activities in their communities, and the opportunity to participate in
decision-making processes.  States shall facilitate and encourage public awareness and
participation by making information widely available.  Effective access to judicial and
administrative proceedings, including redress and remedy, shall be provided.
Principle 11
    States shall enact effective environmental legislation.  Environmental standards, management
objectives and priorities should reflect the environmental and developmental context to which
they apply.  Standards applied by some countries may be inappropriate and of unwarranted
economic and social cost to other countries, in particular developing countries.
Principle 12
    States should cooperate to promote a supportive and open international economic system that
would lead to economic growth and sustainable development in all countries, to better address
the problems of environmental degradation.
Trade policy measures for environmental purposes should not constitute a meansof arbitrary or
unjustifiable discrimination or a disguised restriction on international trade.  Unilateral actions
to deal with environmental challenges outside the jurisdiction of the importing country should
be avoided.
Environmental measures addressing transboundary or global environmental problems should, as
far as possible, be based on an international consensus.
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Principle 13
    States shall develop national law regarding liability and compensation for the victims of
pollution and other environmental damage.  States shall also cooperate in an expeditious and
more determined manner to develop further international law regarding liability and
compensation for adverse effects of environmental damage caused by activities within their
jurisdiction or control to areas beyond their jurisdiction.
Principle 14
    States should effectively cooperate to discourage or prevent the relocation and transfer to
other States of any activities and substances that cause severe environmental degradation or are
found to be harmful to human health.
Principle 15
    In order to protect the environment, the precautionary approach shall be widely applied by
States according to their capabilities.  Where there are threats of serious or irreversible damage,
lack of full scientific certainty shall not be used as a reason for postponing cost-effective
measures to prevent environmental degradation.
Principle 16
    National authorities should endeavour to promote the internalization of environmental costs
and the use of economic instruments, taking into account the approach that the polluter should,
in  principle,  bear  the  cost  of  pollution,  with  due  regard  to  the public interest and without
distorting international trade and investment.
Principle 17
    Environmental impact assessment, as a national instrument, shall be undertaken for proposed
activities that are likely to have a significant adverse impact on the environment and are subject
to a decision of a competent national authority.

Principle 18
    States shall immediately notify other States of any natural disasters or other emergencies that
are likely to produce sudden harmful effects on the environment of those States.  Every effort
shall be made by the international community to help States so afflicted.
Principle 19
    States shall provide prior and timely notification and relevant information to potentially
affected States on activities that may have a significant adverse transboundary environmental
effect and shall consult with those States at an early stage and in good faith.
Principle 20
    Women have a vital role in environmental management and development. Their full
participation is therefore essential to achieve sustainable development.
Principle 21
    The creativity, ideals and courage of the youth of the world should be mobilized to forge a
global partnership in order to achieve sustainable development and ensure a better future for all.
Principle 22
    Indigenous people and their communities and other local communities have a vital role in
environmental management and development because of their knowledge and traditional
practices.  States should recognize and duly support their identity, culture and interests and
enable their effective participation in the achievement of sustainable development.
Principle 23
    The environment and natural resources of people under oppression, domination and
occupation shall be protected.
Principle 24
    Warfare is inherently destructive of sustainable development.  States shall therefore respect
international law providing protection for the environment in times of armed conflict and
cooperate in its further development, as necessary.
Principle 25
    Peace, development and environmental protection are interdependent and indivisible.

Principle 26
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States shall resolve all their environmental disputes peacefully and by appropriate means in
accordance with the Charter of the United Nations.
Principle 27

    States and people shall cooperate in good faith and in a spirit of partnership in the fulfilment
of the principles embodied in this Declaration and in the further development of international
law in the field of sustainable development.

* * * * *
    a/    Report of the United Nations Conference on the Human Environment, Stockholm, 5-16
June 1972 (United Nations publication, Sales No. E.73.II.A.14and corrigendum), chap. I.

This document has been posted online by the United Nations Department of Economic and Social
Affairs (DESA). Reproduction and dissemination of the document - in electronic and/or printed
format - is encouraged, provided acknowledgement is made of the role of the United Nations in
making it available.

Date last updated: by DESA/DSD
Copyright © 1999 United Nations

Source: United Nations, General  Assembly,  ‘‘Report   of  the  United  Nations  Conference on
Environment And Development’’, A/Conf.151/26, Vol. III,  Rio  de  Janeiro,  (3-14
/June/1992).

             www.un.org/documents/ga/conf151/aconf15126-1anne
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5:

United Nations
Charter for Sustainable Tourism, by the World
Conference on Sustainable Tourism, Lanzarote
Charter for Sustainable Tourism
by the World Conference on Sustainable Tourism, Lanzarote, 27-28 April 1995

We, the participants at the World Conference on Sustainable Tourism, meeting in Lanzarote,
Canary
Islands, Spain, on 27-28 April 1995,
Mindful that tourism, as a world-wide phenomenon, touches the highest and deepest aspirations
of all
people and is also an important element of socioeconomic and political development in many
countries,
Recognising that tourism is ambivalent, since it can contribute positively to socioeconomic and
cultural
achievement, while at the same time it can contribute to the degradation of the environment and
the loss
of local identity, and should therefore be approached with a global methodology,
Mindful that the resources on which tourism is based are fragile and that there is a growing
demand for
improved environmental quality,
Recognising that tourism affords the opportunity to travel and to know other cultures, and that
the
development of tourism can help promote closer ties and peace among peoples , creating a
conscience
that is respectful of the diversity of culture and life styles,
Recalling the Universal Declaration of Human Rights, adopted by the General Assembly of the
United
Nations declarations and regional conventions on tourism, the environment, the conservation of
cultural
heritage and on sustainable development,
Guide by the principles set forth in the Rio Declaration on the Environment and Development
and the
recommendations arising from AGENDA 21,
Recalling previous declarations on tourism, such as the Manila Declaration on World Tourism,
the Hague
Declaration and the Tourism Bill of Rights and Tourist Code,
Recognising the need to develop a tourism that meets economic expectations and environmental
requirements, and respects not only the social and physical structure of destinations, but also the
local
population,
Considering it a priority to protect and re-enforce the human dignity of both local communities
and
tourists,
Mindful of the need to establish effective alliances among the principal actors in the field of
tourism so as
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to fulfil the hope of a tourism that is more responsible towards our common heritage,
APPEAL to the international community and, in particular URGE governments, other public
authorities,
decision-makers and professionals in the field of tourism, public and private associations and
institutions
whose activities are related to tourism, and tourists themselves, to adopt the principles and
objectives of
the Declaration that follows:

1- Tourism development shall be based on criteria of sustainability, which means that it must be
ecologically bearable in the long term, as well as economically viable, and ethically and socially
equitable for local communities.
Sustainable development is a guided process which envisages global management of resources
so as to ensure their viability, thus enabling our natural and cultural, including protected areas,
to
be preserved. As a powerful instrument of development, tourism can and should participate
actively in the sustainable development strategy. A requirement of sound management of
tourism
is that the sustainability of the resources on which it depends must be guaranteed.

2- Tourism should contribute to sustainable development and be integrated with the natural,
cultural

and human environment; it must respect the fragile balances that characterise many tourist
destinations, in particular small islands and environmentally sensitive areas. Tourism should
ensure an acceptable evolution as regards its influence on natural resources, bio-diversity and
the capacity for assimilation of any impacts and residues produced.

3- Tourism must consider its effects on the cultural heritage and traditional elements, activities and
dynamics of each local community. Recognition of these local factors and support for the
identity,
culture and interests of the local community must at all times play a central role in the
formulation
of tourism strategies, particularly in developing countries.

4- The active contribution of tourism to sustainable development necessarily presupposes the
solidarity, mutual respect and participation of all actors, both public and private, implicated
in the
process, and must be based on efficient co-operation mechanisms at all levels: local, national,
regional and international.

5- The conservation, protection and appreciation of the worth of the natural and cultural heritage
afford a privileged area for co-operation. This approach implies that all those responsible must
take upon themselves a true challenge, that of cultural, technological and professional
innovation,
and must also undertake a major effort to create and implement integrated planning and
management instruments.

6- Quality criteria both for the preservation of the tourist destination and for the capacity to
satisfy
tourists, determined jointly with local communities and informed by the principles of
sustainable

     development, should represent priority objectives in the formulation of tourism strategies and
projects.

7- To participate in sustainable development, tourism must be based on the diversity of
opportunities
offered by the local economy. It should be fully integrated into and contribute positively to
local
economic development.

8- All options for tourism development must serve effectively to improve the quality of life of
all
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people and must influence the socio-cultural enrichment of each destination.
9- Governments and the competent authorities, with the participation of NGOs and local

communities, shall undertake actions aimed at integrating the planning of tourism as a
contribution to sustainable development.

10- In recognition of economic and social cohesion among the people of the world as a
fundamental
principle of sustainable development, it is urgent that measures be promoted to permit a more
equitable distribution of the benefits and burdens of tourism. This implies a change in
consumption patterns and the introduction of pricing methods which allow environmental
costs to
be internalised.
Governments and multilateral organisations should prioritise and strengthen direct and
indirect
aid to tourism projects which contribute to improving the quality of the environment. Within
this

 context, it is necessary to explore thoroughly the application of internationally harmonised
economic, legal and fiscal instruments to ensure the sustainable use of resources in tourism.

11-  Environmentally and culturally vulnerable spaces, both now and in the future, shall be given
special priority in the matter of technical co-operation and financial aid for sustainable
tourism
development. Similarly, special treatment should be given to zones that have been degraded
by
obsolete and high impact tourism models.

12-  The promotion of alternative forms of tourism that are compatible with the principles of
sustainable development, together with the encouragement of diversification, represent a
guarantee of stability in the medium to long term. In this respect there is a need, for many
small
islands and environmentally sensitive areas in particular, to actively pursue and strengthen
regional co-operation.

13- Governments, industry, authorities, and tourism related NGOs should promote and
participate in
the creation of open networks for research, dissemination of information and transfer of
appropriate knowledge on tourism and environmentally sustainable tourism technologies.

14- The establishment of a sustainable tourism policy necessarily requires the support and
promotion

 of environmentally compatible tourism management systems, feasibility studies for the
transformation of the sector, as well as the implementation of demonstration projects and
the development of international co-operation programmes

15- The travel industry, together with bodies and NGOs whose activities are related to tourism,
shall
draw up specific frameworks for positive and preventative actions to secure sustainable
tourism
development and establish programmes to support the implementation of such practices. They
shall monitor achievements, report on results and exchange their experiences.

16- Particular attention should be paid to the role and the environmental repercussions of
transport in
tourism, and to the development of economic instruments designed to reduce the use of
nonrenewable
energy and to encourage recycling and minimisation of residues in resorts.

17- The adoption and implementation of codes of conduct conductive to sustainability by the
principle
actors involved in tourism, particularly industry, are fundamental if tourism is to be
sustainable.
Such codes can be effective instruments for the development of responsible tourism activities.

18- All necessary measures should be implemented in order to inform and promote awareness
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among all parties involved in the tourism industry, at local, national, regional and
international
level, with regard to the contents and the objectives of the Lanzarote Conference.
Final Resolution
The World Conference on Sustainable Tourism considers it vital to make the following
statements:

1-    The Conference recommends State and regional governments to draw up urgently plans of
action
for sustainable development applied to tourism, in consonance with the principles set out in
this
Charter.

2- The Conference agrees to refer the Charter for Sustainable Tourism to the Secretary General
of
the United Nations, so that it may be taken up by the bodies and agencies of the United
Nations
system, as well as by international organisations which have co-operation agreements with the
United Nations, for submission to the General Assembly.

Source: - World Tourism Organization, ‘‘Charter for Sustainable Tourism, by The World
Conference on Sustainable Tourism’’, Lanzarote, (27-28 April 1995).
www.tui-group.com/uuid/535d6ef6fbc79f5a5cb975718d04ba
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6:

United Nations
GLOBAL CODE OF ETHICS
FOR TOURISM
adopted by resolution A/RES/406(XIII) at
the thirteenth WTO General Assembly
(Santiago, Chile, 27 September -
1 October 1999).

Sustainable Tourism

Global Codes of Ethics for Tourism

[Article 1] Tourism's contribution to mutual understanding and respect between
peoples and societies

1. The understanding and promotion of the ethical values common to humanity, with an
attitude of tolerance and respect for the diversity of religious, philosophical and moral
beliefs, are both the foundation and the consequence of responsible tourism; stakeholders
in tourism development and tourists themselves should observe the social and cultural
traditions and practices of all peoples, including those of minorities and indigenous peoples
and to recognize their worth;

2. Tourism activities should be conducted in harmony with the attributes and traditions of the
host regions and countries and in respect for their laws, practices and customs;

3. The host communities, on the one hand, and local professionals, on the other, should
acquaint themselves with and respect the tourists who visit them and find out about their
lifestyles, tastes and expectations; the education and training imparted to professionals
contribute to a hospitable welcome;

4.  It is the task of the public authorities to provide protection for tourists and visitors and
their belongings; they must pay particular attention to the safety of foreign tourists owing
to the particular vulnerability they may have; they should facilitate the introduction of
specific means of information, prevention, security, insurance and assistance consistent
with their needs; any attacks, assaults, kidnappings or threats against tourists or workers in
the tourism industry, as well as the wilful destruction of tourism facilities or of elements of
cultural or natural heritage should be severely condemned and punished in accordance with
their respective national laws;

5. When travelling, tourists and visitors should not commit any criminal act or any act
considered criminal by the laws of the country visited and abstain from any conduct felt to
be offensive or injurious by the local populations, or likely to damage the local
environment; they should refrain from all trafficking in illicit drugs, arms, antiques,
protected species and products and substances that are dangerous or prohibited by national
regulations;
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6. Tourists and visitors have the responsibility to acquaint themselves, even before their
departure, with the characteristics of the countries they are preparing to visit; they must be
aware of the health and security risks inherent in any travel outside their usual environment
and behave in such a way as to minimize those risks;

[Article 2] Tourism as a vehicle for individual and collective fulfilment

1. Tourism, the activity most frequently associated with rest and relaxation, sport and access
to culture and nature, should be planned and practised as a privileged means of individual
and collective fulfilment; when practised with a sufficiently open mind, it is an
irreplaceable factor of self-education, mutual tolerance and for learning about the
legitimate differences between peoples and cultures and their diversity;

2. Tourism activities should respect the equality of men and women; they should promote
human rights and, more particularly, the individual rights of the most vulnerable groups,
notably children, the elderly, the handicapped, ethnic minorities and indigenous peoples;

3. The exploitation of human beings in any form, particularly sexual, especially when applied
to children, conflicts with the fundamental aims of tourism and is the negation of tourism;
as such, in accordance with international law, it should be energetically combatted with the
cooperation of all the States concerned and penalized without concession by the national
legislation of both the countries visited and the countries of the perpetrators of these acts,
even when they are carried out abroad;

4. Travel for purposes of religion, health, education and cultural or linguistic exchanges are
particularly beneficial forms of tourism, which deserve encouragement;

5. The introduction into curricula of education about the value of tourist exchanges, their
economic, social and cultural benefits, and also their risks, should be encouraged;

[Article 3] Tourism, a factor of sustainable development

1. All the stakeholders in tourism development should safeguard the natural environment with
a view to achieving sound, continuous and sustainable economic growth geared to
satisfying equitably the needs and aspirations of present and future generations;

2. All forms of tourism development that are conducive to saving rare and precious resources,
in particular water and energy, as well as avoiding so far as possible waste production,
should be given priority and encouraged by national, regional and local public authorities;

3. The staggering in time and space of tourist and visitor flows, particularly those resulting
from paid leave and school holidays, and a more even distribution of holidays should be
sought so as to reduce the pressure of tourism activity on the environment and enhance its
beneficial impact on the tourism industry and the local economy;

4. Tourism infrastructure should be designed and tourism activities programmed in such a
way as to protect the natural heritage composed of ecosystems and biodiversity and to
preserve endangered species of wildlife; the stakeholders in tourism development, and
especially professionals, should agree to the imposition of limitations or constraints on
their activities when these are exercised in particularly sensitive areas: desert, polar or high
mountain regions, coastal areas, tropical forests or wetlands, propitious to the creation of
nature reserves or protected areas;

5. Nature tourism and ecotourism are recognized as being particularly conducive to enriching
and enhancing the standing of tourism, provided they respect the natural heritage and local
populations and are in keeping with the carrying capacity of the sites;
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 [Article 4] Tourism, a user of the cultural heritage of mankind and contributor to its
enhancement

1. Tourism resources belong to the common heritage of mankind; the communities in whose
territories they are situated have particular rights and obligations to them;

2. Tourism policies and activities should be conducted with respect for the artistic,
archaeological and cultural heritage, which they should protect and pass on to future
generations; particular care should be devoted to preserving and upgrading monuments,
shrines and museums as well as archaeological and historic sites which must be widely
open to tourist visits; encouragement should be given to public access to privately-owned
cultural property and monuments, with respect for the rights of their owners, as well as to
religious buildings, without prejudice to normal needs of worship;

3. 3Financial resources derived from visits to cultural sites and monuments should, at least in
part, be used for the upkeep, safeguard, development and embellishment of this heritage;

4. 4Tourism activity should be planned in such a way as to allow traditional cultural products,
crafts and folklore to survive and flourish, rather than causing them to degenerate and
become standardized;

[Article 5] Tourism, a beneficial activity for host countries and communities

1. Local populations should be associated with tourism activities and share equitably in the
economic, social and cultural benefits they generate, and particularly in the creation of
direct and indirect jobs resulting from them;

2. Tourism policies should be applied in such a way as to help to raise the standard of living
of the populations of the regions visited and meet their needs; the planning and
architectural approach to and operation of tourism resorts and accommodation should aim
to  integrate  them,  to  the  extent  possible,  in  the  local  economic  and  social  fabric;  where
skills are equal, priority should be given to local manpower;

3. Special attention should be paid to the specific problems of coastal areas and island
territories and to vulnerable rural or mountain regions, for which tourism often represents a
rare opportunity for development in the face of the decline of traditional economic
activities;

4. Tourism professionals, particularly investors, governed by the regulations laid down by the
public authorities, should carry out studies of the impact of their development projects on
the environment and natural surroundings; they should also deliver, with the greatest
transparency and objectivity, information on their future programmes and their foreseeable
repercussions and foster dialogue on their contents with the populations concerned;

[Article 6] Obligations of stakeholders in tourism development

1. Tourism professionals have an obligation to provide tourists with objective and honest
information on their places of destination and on the conditions of travel, hospitality and
stays; they should ensure that the contractual clauses proposed to their customers are
readily understandable as to the nature, price and quality of the services they commit
themselves to providing and the financial compensation payable by them in the event of a
unilateral breach of contract on their part;

2. Tourism professionals, insofar as it depends on them, should show concern, in co-operation
with the public authorities, for the security and safety, accident prevention, health
protection and food safety of those who seek their services; likewise, they should ensure
the existence of suitable systems of insurance and assistance; they should accept the
reporting obligations prescribed by national regulations and pay fair compensation in the
event of failure to observe their contractual obligations
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3. Tourism professionals, so far as this depends on them, should contribute to the cultural and
spiritual fulfilment of tourists and allow them, during their travels, to practise their
religions;

4. The public authorities of the generating States and the host countries, in cooperation with
the professionals concerned and their associations, should ensure that the necessary
mechanisms are in place for the repatriation of tourists in the event of the bankruptcy of the
enterprise that organized their travel;

5. Governments have the right – and the duty - especially in a crisis, to inform their nationals
of the difficult circumstances, or even the dangers they may encounter during their travels
abroad; it is their responsibility however to issue such information without prejudicing in
an unjustified or exaggerated manner the tourism industry of the host countries and the
interests of their own operators; the contents of travel advisories should therefore be
discussed beforehand with the authorities of the host countries and the professionals
concerned; recommendations formulated should be strictly proportionate to the gravity of
the situations encountered and confined to the geographical areas where the insecurity has
arisen; such advisories should be qualified or cancelled as soon as a return to normality
permits;

6. The press, and particularly the specialized travel press and the other media, including
modern means of electronic communication, should issue honest and balanced information
on events and situations that could influence the flow of tourists; they should also provide
accurate and reliable information to the consumers of tourism services; the new
communication and electronic commerce technologies should also be developed and used
for  this  purpose;  as  is  the  case  for  the  media,  they  should  not  in  any  way  promote  sex
tourism;

[Article 7] Right to tourism

1. The prospect of direct and personal access to the discovery and enjoyment of the planet’s
resources constitutes a right equally open to all the world’s inhabitants; the increasingly
extensive participation in national and international tourism should be regarded as one of
the best possible expressions of the sustained growth of free time, and obstacles should not
be placed in its way;

2. The  universal  right  to  tourism must  be  regarded  as  the  corollary  of  the  right  to  rest  and
leisure, including reasonable limitation of working hours and periodic holidays with pay,
guaranteed by Article 24 of the Universal Declaration of Human Rights and Article 7.d of
the International Covenant on Economic, Social and Cultural Rights;

3. Social tourism, and in particular associative tourism, which facilitates widespread access to
leisure, travel and holidays, should be developed with the support of the public authorities;

4. Family, youth, student and senior tourism and tourism for people with disabilities, should
be encouraged and facilitated;

[Article 8] Liberty of tourist movements

1. Tourists and visitors should benefit, in compliance with international law and national
legislation, from the liberty to move within their countries and from one State to another, in
accordance with Article 13 of the Universal Declaration of Human Rights; they should
have  access  to  places  of  transit  and  stay  and  to  tourism  and  cultural  sites  without  being
subject to excessive formalities or discrimination;

Clic
k h

ere
 to

 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com
Clic

k h
ere

 to
 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com

http://www.abbyy.com/buy
http://www.abbyy.com/buy


2. Tourists and visitors should have access to all available forms of communication, internal
or external; they should benefit from prompt and easy access to local administrative, legal
and health services; they should be free to contact the consular representatives of their
countries of origin in compliance with the diplomatic conventions in force;

3. Tourists and visitors should benefit from the same rights as the citizens of the country
visited concerning the confidentiality of the personal data and information concerning
them, especially when these are stored electronically;

4. Administrative procedures relating to border crossings whether they fall within the
competence of  States  or  result  from international  agreements,  such as  visas  or  health and
customs  formalities,  should  be  adapted,  so  far  as  possible,  so  as  to  facilitate  to  the
maximum freedom of travel and widespread access to international tourism; agreements
between groups of countries to harmonize and simplify these procedures should be
encouraged; specific taxes and levies penalizing the tourism industry and undermining its
competitiveness should be gradually phased out or corrected;

5. So far as the economic situation of the countries from which they come permits, travellers
should have access to allowances of convertible currencies needed for their travels;

[Article 9] Rights of the workers and entrepreneurs in the tourism industry

1. The fundamental rights of salaried and self-employed workers in the tourism industry and
related activities, should be guaranteed under the supervision of the national and local
administrations, both of their States of origin and of the host countries with particular care,
given the specific constraints linked in particular to the seasonality of their activity, the
global dimension of their industry and the flexibility often required of them by the nature
of their work;

2. Salaried and self-employed workers in the tourism industry and related activities have the
right and the duty to acquire appropriate initial and continuous training; they should be
given adequate social protection; job insecurity should be limited so far as possible; and a
specific status, with particular regard to their social welfare, should be offered to seasonal
workers in the sector;

3. Any natural or legal person, provided he, she or it has the necessary abilities and skills,
should be entitled to develop a professional activity in the field of tourism under existing
national laws; entrepreneurs and investors - especially in the area of small and medium-
sized enterprises - should be entitled to free access to the tourism sector with a minimum of
legal or administrative restrictions;

4. Exchanges of experience offered to executives and workers, whether salaried or not, from
different countries, contributes to foster the development of the world tourism industry;
these movements should be facilitated so far as possible in compliance with the applicable
national laws and international conventions;

5. As an irreplaceable factor of solidarity in the development and dynamic growth of
international exchanges, multinational enterprises of the tourism industry should not
exploit the dominant positions they sometimes occupy; they should avoid becoming the
vehicles of cultural and social models artificially imposed on the host communities; in
exchange for their freedom to invest and trade which should be fully recognized, they
should involve themselves in local development, avoiding, by the excessive repatriation of
their profits or their induced imports, a reduction of their contribution to the economies in
which they are established;
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6. Partnership and the establishment of balanced relations between enterprises of generating
and receiving countries contribute to the sustainable development of tourism and an
equitable distribution of the benefits of its growth;

[Article 10] Implementation  of  the  principles  of  the  Global  Code  of  Ethics  for
Tourism

1. The public and private stakeholders in tourism development should cooperate in the
implementation of these principles and monitor their effective application;

2. The stakeholders in tourism development should recognize the role of international
institutions, among which the World Tourism Organization ranks first, and non-
governmental organizations with competence in the field of tourism promotion and
development, the protection of human rights, the environment or health, with due respect
for the general principles of international law;

3. The same stakeholders should demonstrate their intention to refer any disputes concerning
the application or interpretation of the Global Code of Ethics for Tourism for conciliation
to an impartial third body known as the World Committee on Tourism Ethics.

Source: United Nations, World Tourism Organisation, ‘‘Global Codes of Ethics for
Tourism, General Assembly’’, – Thirteenth session,  Santiago- Chile, (27 September-
1/October/ 1999), A/RES/406(XIII) Agenda item 16 (document A/13/16) RESOLUTION
www.world-tourism.org/code_ethics/pdf/RES406-English.pdf

www.world-tourism.org
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115-" :

".4/11/2007.
www.federation-unesco.ma/ar/article-patrimoine.php?id_article=6

116-" :
 ."

www.federation-unesco.ma/ar/article-patrimoine.php?id_article=4
117-" ."

www.federation-unesco.ma/ar/maroc-geographie.php
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1 -." :".  
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http://www.aft.nat.tn/ar/tourisme_perspectives_defis_tunisie.php
http://www.aft.nat.tn/ar/tourisme_perspectives_defis_tunisie.php
http://www.maroc.ma/PortailInst/Ar/MenuGauche/.htm/
http://www.maroc.ma/PortailInst/Ar/MenuGauche
http://www.maroc.ma/PortailInst/Ar/MenuGauche.htm
http://www.maroc.ma/NR/exeres
http://www.minculture.gov.ma/arabe/ar_sitesprehistoriques.htm
http://www.minculture.gov.ma/arabe/ar_sitesprehistoriques.htm
http://www.minculture.gov.ma/arabe/ar_muses.ht
http://www.minculture.gov.ma/arabe/ar_sites.htm
http://www.minculture.gov.ma/arabe/ar_PatrimoineMondial.htm
http://www.alecso.org.tn/images/stories/fichiers/sinaat_taklidia/D-Moufakker.pdf
http://www.federation-unesco.ma/ar/article-patrimoine.php?id_article
http://www.federation-unesco.ma/ar/article-patrimoine.php?id_article4
http://www.federation-unesco.ma/ar/maroc-geographie.php
http://www.abbyy.com/buy
http://www.abbyy.com/buy


2 -."".
18 -211997.

3 -"".29-302008.
www.arabsummitsyria.org/index.php?d=219&id=541

4 -"".-23-272002.
5 -"".26-282006.

www.alwatan.com/grapjics/2006/02/feb/22.2/daily html/local.html
6 -."".

-7 -9

1999.
7 -."".

20/4 /1986 .
8 -." :". :

162008.
www.fiqhforum.com/articles.aspx?cid=2&acid=146&aid=111

9 -."".8

2002.
10-."".

- .
www.islamqa.com/ar/cat/2037

11-.24/262001.
www.islamqa.com/ar/ref/87846

12-" ."
www.alzebdah.net/vb/showthread.php?t=11221

13-"."

www.mounim3000.eb2a.net/vb/showthread.php?t=322

14-"."
http://me7tar.com/vb/showthread.php?t=66323

15-" : ."
http://matar.keuf.net/montada-f19/topic-t28.htm

16-"".
http://alex4all.com/phpBB2/viewtopic.php?t=4825

17-" .."".112009.
www.moheet.com/show_news.aspx?nid=134573&pg=

18-" .. ."
www.wata.cc/forums/uploaded/91_1174426903.doc
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http://www.arabsummitsyria.org/index.php?d
http://www.alwatan.com/grapjics
http://www.fiqhforum.com/articles.aspx?cid&acid
http://www.islamqa.com/ar/cat
http://www.islamqa.com/ar/ref87846
http://www.alzebdah.net/vb/showthread.php?t
http://metar.com/vb/showthread.php?t
http://matar.keuf.net/montada-ftopic-t.htm
http://alexall.com/phpBB/viewtopic.php?t
http://www.moheet.com/show_news.aspx?nid
http://www.wata.cc/forums/uploaded
http://www.abbyy.com/buy
http://www.abbyy.com/buy


19-""
http://chemical.all-up.com/montada-f12/topic-t35.htm

20-."" .
www.sea7h.net/vb/showthread.php?t=8501

V-:
1 -.""308

2004.
2 -.""2451989.
3 -..")FDI(".

-283 -
2006.

4 -."". -
2922007.

5 -."".261975.
6 -" ..".222–222008.
7 -."".1881/9/2006 .

www.ecoworld-mag.com/Detail.asp?InNewsItemID=238345

8 -2003.
9 -." .."147

/4/2004.
10-" ."

www.alzawraa.net/home/index,php?option=com_content&task=view&id=222218&ltemid
=73

11-"– ."
www.greenline.com.kw/env&econ/003.asp

12-." :".
2008.

http://marocenv.maktoobblog.com/1307812/%D8%A7%D9%84%D8%AC%D9%84%D9%8A%D8
%AF

13-"".262004.
14-"  ."

http://archaeologic.net/cmds.php?action=newsopen&id=954

15- -(Journal USA)" :".
2006.

16-."".4

1997.
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http://chemical.all-up.com/montada-f/topic-t.htm
http://www.seah.net/vb/showthread.php?t
http://www.ecoworld-mag.com/Detail.asp?InNewsItemID=238345
http://www.alzawraa.net/home/index
http://www.greenline.com.kw/env
http://marocenv.maktoobblog.com
http://archaeologic.net/cmds.php?action=newsopen&id
http://www.abbyy.com/buy
http://www.abbyy.com/buy


17-.""461/7/2005.
18-31981.
19-"".47

2009/2010.
20-."".234

1998.
21-.""."

2852003.
22-." :

".14

2003 .
23-."".

2002.
24-."".6

 -2002.
25-11192003.
26-."-

".34.

http://itm-uk.com/Arabic_Articles/articles.php?issue=34

27-."".5.
www.islamictourism.com/Arabic_Articles/articles.php?issue=5

28-"  ".9360142004.
www.aawsat.com/details.asp?section=41&article=244723&issueno=9360

29-"".936923

2004 .

www.asharqalwsat.com/leader.asp?section=3&article=246294&issueno=9369

30-""956652005.
http://asharqalwsat.com/details.asp?section=68article=281134&issueno=9566

31-.""96566

2005.
www.ahewar.org/debat/show.art.asp?aid=56692

32-" ...".1029131

2007.
www.aawsat.com/details.asp?section=41&article=404131&issueno=10291
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http://itm-uk.com/Arabic_Articles/articles.php?issue
http://www.aawsat.com/details.asp?section&article
http://www.asharqalwsat.com/leader.asp?section=3&article
http://asharqalwsat.com/details.asp?sectionarticle
http://www.ahewar.org/debat/show.art.asp?aid
http://www.aawsat.com/details.asp?section&article
http://www.abbyy.com/buy
http://www.abbyy.com/buy


33- ..".10564

2007.
www.aawsat.com/details.as?section=41&article=443561&issueno=10564

34-" ..".11033112009 .
www.aawsat.com/details.asp?section=41&article=506584&issueno=11033

35-" :
".7/7/2007.

www.alarab.co.uk/Previouspages/.../2007/07/07.../w22.pdf
36-" :".9/2/2008.

www.alarab.co.uk/Previouspages/.../2008/02/09.../w10.pdf
37-" : ..".5

2007 .
www.alarab.co.uk/Previouspages/Alarab%20Daily/2007/01/01-05/p10.pdf

38-" :".26/1/2007.
www.alarab.co.uk/Previouspages/Alarab%20Daily/2007/01/01-26/p10.pdf

39-" :".
132009 .

www.alarab.co.uk/Previouspages/Alarab%20Daily/2009/02/13-02/p10.pdf
40-." :-."

21/8/2009.
www.alarab.co.uk/previouspages/Alarab%20Daily/2009/08/21.../p10.pdf

41-" :".
13847-131999 .

42-"5,9".24956

2009.
43-"

19,4%96".92009 .
www.arrouiah.com/node/197028

44-" ...".10109

2008.
www.albayan.ae/servlet/Satellite?c=Article&cid=1201708113734&pagename=Albayan%2
FArticle%2 FFullDetai1

45-." :".
11/11/2006.

46-"".1118102009 .
www.elayem-dz.com/index.php?option=com_content&task=view&id=36423&Itemid=36
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http://www.aawsat.com/details.as?section&article=
http://www.aawsat.com/details.asp?section&article
http://www.alarab.co.uk/Previouspages
http://www.alarab.co.uk/Previouspages
http://www.alarab.co.uk/Previouspages/Alarab
http://www.alarab.co.uk/Previouspages/Alarab
http://www.alarab.co.uk/Previouspages/Alarab
http://www.alarab.co.uk/previouspages/Alarab
http://www.arrouiah.com/node/
http://www.albayan.ae/servlet/Satellite?c=Article&cid
http://www.elayem-dz.com/index.php?option=com_content&task=view&id
http://www.abbyy.com/buy
http://www.abbyy.com/buy


47-" :" .
28/4/2008.

www.ennaharonline.com/ar/specialpages/art_culture/8924.txt
48-."".525

172009 .
www.annaharkw.com/ANNAHAR/Article.aspx?id=124730

49-" :
".28/12/2008.

http://web.alquds.com/docs/pdf-docs/2008/12/28/page24.pdf

50-" :".167256

2009 .
www.al-madina.com/files/1233877930685944700.pdf

51-"".2010.
-www.mutawassetonline.com/economy/1813-2010-02-04-01-56-13.html

52-."".711998.
53-." ..".

142005.
www.alaswaq.net/views/2007/05/14/7934.html

54-."".1389611

2006.
www.alriyadh.com/2006/07/11/article170518.html

55-"10%".
132006.

www.alriyadh.com/2006/11/13/article201412.html
56-."20

8,5".15004

232009.
www.alriyadh.com/2009/07/23/article446823.html

57-"201065%".
15222262010.

www.alriyadh.com/2010/02/26/article501943.html
58-."..".

21/11/2009.
www.youm7.com/NewsSection.asp?SecID=178&IssueID=107

59-.""95917/9/2004.
www.ahewar.org/debat/show.art.asp?aid=23593
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http://www.ennaharonline.com/ar/specialpages/art_culture
http://www.annaharkw.com/
http://web.alquds.com/docs/pdf-docs
http://www.al-madina.com/files
http://www.mutawassetonline.com/economy
http://www.alaswaq.net/views
http://www.alriyadh.com
http://www.alriyadh.com
http://www.alriyadh.com
http://www.alriyadh.com
http://www.youm.com/NewsSection.asp?SecID
http://www.ahewar.org/debat/show.art.asp?aid
http://www.abbyy.com/buy
http://www.abbyy.com/buy


60-.""2801

16/10/2009.
www.ahewar.org/debat/show.art.asp?aid=188261

61- ."". :
14547/2/2006 .

www.ahewar.org/debat/show.art.asp?aid=56692

62-."".
10147102000.

63-.""10514

2001 .
http://iplog4.suhuf.net.sa/2001jaz/jul/12/ar10.htm

64-."".
1119232003.

www.suhuf.net.sa/2003jaz/may/27/ec17.htm
65-".

2/2/2007 .
www.aljazeera.net/news/archive/archive?Archive ld=1301502

66-."".144492008.
67-."".1985232006 .
68-26"".

1059.
www.26sep.net/newsweekarticle.php?lng=arabic&sid=3759

69-"".131999.
70-"-".25/08/2008 .

www.el-massa.com/ar/content/view/10977/39/

71- / /.."
40"..

www.almasalla.travel/news/News.asp?id=23147

72-."".
.

www.almasalla.travel/News/News.asp?id=32574

VI-:
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http://www.ahewar.org/debat/show.art.asp?aid
http://www.ahewar.org/debat/show.art.asp?aid
http://iplog4.suhuf.net.sa
http://www.suhuf.net.sa
http://www.aljazeera.net/news/archive/archive?Archive
http://www.sep.net/newsweekarticle.php?lng=arabic&sid=3759
http://www.el-massa.com/ar/content/view/
http://www.almasalla.travel/news/News.asp?id
http://www.almasalla.travel/News/News.asp?id
http://www.abbyy.com/buy
http://www.abbyy.com/buy


VII-:
1 -"  ."

www.majliselouma.dz/activites/activitescul/actualite/Artisanat200503/Bijouterie/BijouterieAR.htm
2 -" ."

www.majliselouma.dz/activites/activitescul/actualite/Artisanat200503/Broderie/broderieAr.htm
3-"–".32008.

www.america.gov/st/peacesec-arabic/2008/September/20080617170649ssissirdilE0.7140924.html
4 -  " ."

www.mohp.gov.eg/sec/Services/seaha1.asp?x=12

5 -" : ."
www.hg.edunet.tn/espacetu.htm

6 -"101".72007 .
http://albhar.clubme.net/montada-f28/topic-t51.htm

7 -":".182006 .
http://almaghrib.canalblog.com/archives/2006/03/18/2115697.html

8 -"."
http://ar.wikipedia.org/wiki/%D8%AC%D8%A8%D9%84_%D8%A8%D9%88%D9%82%D8%B1%D9
%86%D9%8A%D9%86

9 -" :."
http://ar.wikipedia.org/wiki/%D8%AA%D8%B5%D9%86%D9%8A%D9%81:%D8%A3%D9%88%D8%A
F%D9%8A%D8%A9_%D8%AA%D9%88%D9%86%D8%B3

10-" ."
-http://ar.wikipedia.org/wiki/%D8%A7%D9%84%D8%AC%D8%B2%D8%A7%D8A6%D8%B1

%28%D9%85%D8%AF%D9%8A%D9%86%D8%A9%29

11-" ."
-http://ar.wikipedia.org/wiki/%D8%A7%D9%84%D9%85%D8%AA%D8%AD%D9%81_%D8%A

7%D9%84%D9%88%D8%B7%D9%86%D9%8A_%D9%84%D9%84%D9%85%D8%AC%D8%A7
%D9%87%D8%AF

12-" ."
-http://ar.wikipedia.org/wiki/%D8%AA%D8%A7%D8%B1%D9%8A%D8%AE_%D8%AA%D9%

88%D9%86%D8%B3

13-"."
http://arz.wikipedia.org/wiki/%D8%B4%D8%A8%D9%87_%D8%A7%D9%84%D8%AC%D8%B2%D9
%8A%

14-"-."
-http://ar.wikipedia.org/wiki/%D8%B3%D9%88%D8%B3%D8%A9_(%D8%AA%D9%88%D9%8

6%D8%B3)
15-"- ."
-http://ar.wikipedia.org/wiki/%D9%82%D8%B5%D8%B1_%D8%A7%D9%84%D8%AC%D9%

85%D9%91

16-"."
-http://ar.wikipedia.org/wiki/%D8%B9%D9%88%D9%84%D9%85%D8%A9
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http://www.majliselouma.dz/activites/activitescul/actualite/Artisanat
http://www.majliselouma.dz/activites/activitescul/actualite/Artisanat
http://www.america.gov/st/peacesec-arabic
http://www.mohp.gov.eg/sec/Services/seaha.asp?x
http://www.hg.edunet.tn/espacetu.htm
http://albhar.clubme.net/montada-ftopic
http://almaghrib.canalblog.com/archives
http://ar.wikipedia.org/wiki
http://ar.wikipedia.org/wiki/%D8%AA%D8%B5%D9%86%D9%8A%D9%81:%D8%A3%D9%88%D8%A
http://ar.wikipedia.org/wiki
http://ar.wikipedia.org/wiki
http://ar.wikipedia.org/wiki
http://arz.wikipedia.org/wiki/
http://ar.wikipedia.org/wiki
http://ar.wikipedia.org/wik
http://ar.wikipedia.org/wiki
http://www.abbyy.com/buy
http://www.abbyy.com/buy


17-" ."
-www.wikipedia.org/wiki%D9%85%D8%AD%D9%85%D9%8A%D8%A9_%D8%A5%D8%B4%

D9%83%D9%84

18-" ."
-www.marefa.org/index.php/%D8%AA%D9%8A%D8%A8%D8%A7%D8%B2%D8%A9

19-"."
-www.patdq.com/12_4.html

20-"-."
www.patdq.com/13_4.html

21-" -
 ".

-www.padq.com/12_4.html
22-" ."

-www.patdq.com/12_4.html
23-."

 ."
-www.arabhumanrights.org/dalil/ch9.htm

24-)("" .
17/8/2007.
-www.kuna.net.kw/NewsAgenciesPublicSite/ArticleDetails.aspx?Language=ar&id=1834881

25-""
8/12/2007.

-www.kuna.net.kw/NewsAgenciesPublicSite/ArticleDetails.aspx?Language=ar&id=1863864

26-"."
-http://4algeria.net/index.php?option=com-content&task=view&id=119&ltemid=31

27-" ."
-www.4algeria.net/ib/t2431.html

28-" ."
-www.4algeria.net/ib/showthread.php?t=1207

29-."100".6

2002 .
-www.moheet.com/show_news.aspx?nid=71575&pg=13

30-–"
- .

-http://colleges.ksu.edu.sa/Arabic%20Colleges/CollegeOfTourism/Pages/TourismMarketingW
orkShop.aspx

31-"."
www.arifonet.org.ma/data/about/about19_ar.html
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http://www.wikipedia.org/wiki
http://www.marefa.org/index.php
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http://www.patdq.com
http://www.padq.com/
http://www.patdq.com
http://www.arabhumanrights.org/dalil/ch.htm
http://www.kuna.net.kw/NewsAgenciesPublicSite/ArticleDetails.aspx?Language=ar&id
http://www.kuna.net.kw/NewsAgenciesPublicSite/ArticleDetails.aspx?Language=ar&id=1863864
http://algeria.net/index.php?optioncom-content&task=view&id
http://www.algeria.net/ib/t
http://www.algeria.net/ib/showthread.php?t
http://www.moheet.com/show_news.aspx?nid
http://colleges.ksu.edu.sa/Arabic
http://www.arifonet.org.ma/data/about/about_ar.html
http://www.abbyy.com/buy
http://www.abbyy.com/buy


32-" : ."
www.islamicnews.net/Common/ViewItem.asp?DocID=49823&TypeID=2&ItemID=218

33-" ."
http://manaratalelm.ifrance.com/maroc/maroc/maroc.html

34-." ."
www.ensb.dz/IMG/doc/geomaghreb2.do

35-" ."
http://cirta.awardspace.com/arabic/arsitmonu.htm

36-."."
www.alarab.co.uk/Previouspages/Alarab%20Weekly/2009/02/21-02/w32.pdf

37-"."
http://cirta.awardspace.com/arabic/arsitmonu.htm

38-. :2007.
http://sidiabdelaziz.free.fr/index.php?option=com_content&task=view&id=87&Itemid=29

39- ."
www. cirtamuseum.org.dz/histoirey.htm

40-–."
http://dalilc1.ajeeb.com/redirect.asp?site=348888

41-" ... ..
 ."

www.jordanland.net/23_Torest.htm
42-" ."

www. middle-east-online.com/tunisia/?id=19462=19462&format=0

43-"- ."
www.municipalite-carthage.tn/ar/carthage41.htm

44-"- ."
www.municipalite-carthage.tn/ar/carthage2.htm

45-""24/12/2007 .
www.aljazeera.net/NR/exeres/E3CE9566-C758-450F-9A9B-CD7DDF59DE6A.htm

46-" ."
www.greenpeace.org/lebaon/ar/campaingns/peaceful-energy/climate-change

47-.""21/11/2001 .
www.climatechange2000.org

48-" ..."25/09/2001                            .
www.islamonline.net/Arabic/Science/2001/09/article9.shtml

49-" ."
www.islamonline.net/sewlet/satellite?C=ArticleA_C&cid=1173695430051&pagename=zone–
Arabic–Health Science %2FHS Alayout

50-" ...".
www.islamoline.net/arabic/science/2005/05/article07.shtml
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http://www.islamicnews.net/Common/ViewItem.asp?DocID
http://manaratalelm.ifrance.com/maroc/maroc/maroc.html
http://www.ensb.dz/IMG/doc/geomaghreb.do
http://cirta.awardspace.com/arabic/arsitmonu.htm
http://www.alarab.co.uk/Previouspages/Alarab
http://cirta.awardspace.com/arabic/arsitmonu.htm
http://sidiabdelaziz.free.fr/index.php?option=com_content&task=view&id&Itemid
http://dalilc1ajeeb.com/redirect.asp?site
http://www.jordanland.net/_Torest.htm
http://www.municipalite-carthage.tn/ar/carthage.htm
http://www.municipalite-carthage.tn/ar/carthage.htm
http://www.aljazeera.net/NR/exeres/ECE
http://www.greenpeace.org/lebaon/ar/campaingns/peaceful-energy/climate-change
http://www.islamonline.net/Arabic/Science
http://www.islamonline.net/sewlet/satellite?CArticleA_C&cid
http://www.islamoline.net/arabic/science
http://www.abbyy.com/buy
http://www.abbyy.com/buy


51-"" "".62007.
islamtoday.net/bohooth/artshow-78-10674.htm

52-" .."17/4/2007 .
www.alarabonline.org/index.asp?fname=\2009\04\04-
30431\30.htm&dismode=x&ts=30/04/2009%2001:10: 22%20-

53-"-".
-www.kenanaonline.com/page/4842

54-" ."
http://newsbbc.co.uk/hi/arabic/news/newsid_670000/670310.stm

55-"2000"282007 .
http://arabiccnn.com/2007/scitech/1/29/indonisiaislandsindex.html

56-" ."
http://arabiccnn.com/2000/scitech/1/9/doom.species/index.html

57-""7/12/2004 .
http://arabiccnn.com/2004/scitech/12/7/coral.damage/index.html

58-""152010.
http://arabic.cnn.com/2010/world/4/15/uk.airport_volcano/index.html

59-" ."
http.//arabic.cnn.com/2005/scitech/8/20/who.pollution/index.html

60-"- ."
www.sites
tunisie.org.tn/AR/presentation_Sousse.php?ref_ville=4&lib_ville=Sousse&couleur=0f90c0-

61-" .."222009.
www.yementoday.net/index.php?option=com_content&view=article&id=202:2009-04-22-12-31-
23&catid=66:2009-04-22-12-11-4

62-"."
www.geotunis.org/page.php?id=11

63-- ."
www.kairouan-cci2009.nat.tn/index.php?option=com_content&view=article&id=64%3Ala-grande-
mosquee&catid=3%3Amonuments&Itemid=76&lang=ar

64-""242007 .
http://kairouan2009.blogspot.com/2007/12/blog-post_24.html

65-" ."
www.geotunis.org/page.php?id=5

66-" : ."
www.abounawas-tunis.com/arabic/culture_detail.cfm?FacilityID=1

67-": ."
www.tunisia.org .ua/ae/travelling/sights/

68-" : ."
www.abounawas-tunis.com/arabic/culture_detail.cfm?FacilityID=1

Clic
k h

ere
 to

 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com
Clic

k h
ere

 to
 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com

http://www.alarabonline.org/index.asp?fname
http://www.kenanaonline.com/page
http://newsbbc.co.uk/hi/arabic/news/newsid_
http://arabiccnn.com
http://arabiccnn.com
http://arabiccnn.com
http://arabic.cnn.com/
http://www.yementoday.net/index.php?option=com_content&view=article&id
http://www.geotunis.org/page.php?id
http://www.geotunis.org/page.php?id
http://www.abounawas-tunis.com/arabic/culture_detail.cfm?FacilityID
http://www.tunisia.org
http://www.abounawas-tunis.com/arabic/culture_detail.cfm?FacilityID
http://www.abbyy.com/buy
http://www.abbyy.com/buy


69-7": ."
www.tunisie7.tn/evennement_detail.php?code=69&evennement=1059&langue=ar

70-" :2003"162008.
www.alarabiya.net/programs/2008/05/18/50035.html

71-"."
www.tourisme.gov.ma/arabe/4-Formation-professionnelle/1-Presentation/presentation.htm

72-"
212010.

www.maher4ec.com/?p=81#more-81

73-"
132010.

www.maher4ec.com/?p=78

74-"
"22010.

www.maher4ec.com/?p=83

75-""
).(

76-.".
www.alhourani.org/studies/5Alawlama.htm

77-." :".
www.anfasse.org/portail/index.php?option=com_content&task=view&id=3470&Itemid=340

78-." :."
www1.univ-batna.dz/droit/mondialisation.pdf;

79-.""
1999.

80-."".
www.alhourani.org/studies/5Alawlama.htm

81-."."
http://news.maktoob.com/article/2921349

82-."."
http://unpan1.un.org/intradoc/groups/public/documents/ARADO/UNPAN020849.pdf

83-.""26-10-2008.
84-.""2005.

www.alhosanilaw.net/B2%20Total.doc
85- ."

www.dw.world.de/dww/article/0,2144157216,00.html
86-."".

www.sweidatourism.org/html/articles/environment_tourism/env_tour.htm
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87- ."
www.amanjordan.org/a-news/wmview.php?artID=10787

88-.""-102005.
http://pulpit.alwatanvoice.com/content-28503.html

89-"
 "222004.

90-" "-222008.
www.sabanews.net/ar/news169664.htm

91-" ".
www.arasky.com/vb/showthread.php?p=21639

92-" -."
http://travel.maktoob.com/vb/travel213019/

93-" ."
www.anpe.nat.tn/ar/article.asp?ID0=241&ID=241

94-" ."
http://espacetunisien.com/forum/showthread.php?p=2723

95-- ."
www.al-hakawati.net/arabic/Civilizations/lebanonbeqaa4.asp

96-" ."
www.al-hakawati.net/arabic/environment/env10.asp

97-"" .
http://science-islam.net/breve.php3?id_breve=501

98-" ."
www.amci.ma/arabVersionPDF/mamlaka.pdf

99-." ."
faculty.ksu.edu.sa/ghamdi/Pages/sustainable%20development.pdf

100-"16"182010.
http://international.daralhayat.com/internationalarticle/131610

101-""
259732007.

102-Zawya"
"2/10/2010.

www.zawya.com/arabic/story.cfm/sidZAWYA20100524053212/lok053200100523

:

I-:
1- Baretje, R. Aspects économiques du tourisme. Paris: presse universitaire de France, 1990.
2- Beaver, Allan. A dictionary of travel and tourism terminology. UK: CABI Publishing, 2005.
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3- Brian, Archer. & Cooper, Chris. The positive and negative impacts of tourism in Theobald.
Global Tourism, Oxford: Butterworth-Heinemann, 1994.

4- Dann, Graham. The Sociology of Tourism, European Origins and Development. London:
Emerald Group Publishing, 2009.

5- Daoudi, A. L’organisation et la réglementation du tourisme au Maroc. MK: Bennani éditeur, Mai
1994.

6- Decaillot, M. Terrail, J, P. Besoins et modes de production. Paris: Edition Sociales, 1977.
7- Gee, C.Y. Choy, J. L. & Makens, J. C. The Travel Idustry. US, Westport: Connecticut, 1984.
8- Heddar, Belkacem. Rôle socio- économique du Tourisme en Algérie. Alger: Edition ENAP/ENAL/

OPU, 1988.
9- Hunziker, Walter. Le tourisme, caractéristiques principales.  Paris,  AIEST:  éditions  Gurten,

Berne, 1992.
10- Lakehal, Mokhtar. Dictionnaire d’économie contemporaine, Paris: Vuibert éd, 2001.
11-  Lanquar, Robert. et Hollier, Robert. le Marketing touristique. Série que sais- je? Paris: PUF,

1993.
12-  Lanquar, Robert. le tourisme international. Série que sais- je? Paris: Presses universitaires de

France, 1981.
13-  Lequin, Marie. Ecotourisme et Gouvernance participative, Canada, presse de l’université du

Québec, 2001.
14-   Lew, A Alan. Colin, Michael Hall. Williams, Allan M. A Companion to Tourism. USA-

Malden: MA, Blackwell, 2004.
15-  Lundberg, Donald E. the Tourist Business. Fourth Edition, UK: CBI Publishing CO, 1980.
16-  Martha, Honey. Ecotourism and Sustainable Development: Who Owns paradise?

Washington: DC, Island Press, 1999.
17-  Maslow, Abraham. Motivation and personality. New York: Harper and Row, 1954.
18-  Methane, Kevin. Tourism in a Globalized Society, New York: Palgrave, 2001.
19-  Py, Pierre. Tourisme un Phénomène Economique. Paris: la Documentation Française, 2007.
20- Richter, Christine. Le Tourisme. Genève: Publication Universitaires d’études Européennes,

1985.
21- Riddel, Robert. Ecodevelopment, Economics, Ecology and Development, An Alternative to

Grow Imperative models. New York: St, martin’s press, 1992.
22- Robinson, Harry. A geography of Tourism. London: Macdonald and Evans, 1976.
23- Sellali, M. La production touristique. Alger: SNED, 1980.
24- Sinclair, M. Thea. and Mike Stabler, the Economics of Tourism. London: Routledge, 1997.
25- Stafford, Jean. et al. Développement et tourisme au Maroc. Montréal: Harmattan Inc, 1996
26-  Williams, Stephen. Tourism: Critical Concepts in The Social Sciences. London: Routledje,

2004.
27-  Tessa, Ahmed. Economie touristique et aminagement territoire. Alger: OPU, 1993.
28-  Theobald, William F. Global Tourism. London & New York: Butter Worth-Heinemann, 2005.
29-  Vanhove, Norbert. the Economics of Tourism Destinations. UK: Elsevier, 2004.

II-:
1- United States, Departement of the Interior, ‘‘National Parks’’. Proceeding, Washington, D.C,

Government Printing Office, 1962.
2- United Nations Environment Programme (UNEP), ‘‘Environment for Development,

Declaration of the United Nations Conference on the Human’’. Environment, (Stockholm 1972.
http://eptr.css.ncku.edu.tw/class/education/Declaration%20of%20the%20UN%20conference%20
on%20human%20environment.pdf

3- ‘‘Stockholm 1972’’. United Nations Environment Programme (UNEP).
   www.unep.org/documents/default.asp?documentlD=97

4- United Nations, The World Commission on Environmental Development, ‘‘Our Common
Future’’. Oxford, Oxford University Press, 1987.
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5- Report of the World Commission on Environment and Development, ‘‘Our Common
Future’’.

       http://habitat.igc.org/open-gates/wced-ocf.htm
6- United Nations Development Programme Human Development Report 1990, “Concept and

Measurement of human development’’.
       http://hdr.undp.org/en/reports/global/hdr1990/chapters/
7- United Nations, General Assembly, ‘‘Report of the United Nations Conference on

Environment And Development’’. A/Conf.151/26, Vol. III, Rio de Janeiro, 3-14 June 1992.
       www.un.org/documents/ga/conf151/aconf15126-1annex1.htm
8- Nations Unies, Assemblée générale, comite Intergouvernemental de négociation, ‘‘change

d’élaborer une  convention Internationale sur la lutte contre la désertification dans les pays
gravement touches par la sécheresse et/ou la désertification, en particulier en Afrique’’.
Nations Unies, 12 septembre 1994.

9- UN  Department  of  Economic  and  Social  Affairs, Division for Sustainable Development,
‘‘Agenda 21’’.

       www.un.org/esa/sustdev/documents/agenda21/english/agenda21/toc.ht
10- United Nations 1998, ‘‘Kyoto Protocol to The United Nations Frame Work Convention on

Climate Change’’.
       http://unfeccc.int/resource/docs/convkp/kpeng.pdf
11- United Nations, World Tourism Organisation, ‘‘Global Codes of Ethics for Tourism,

General Assembly’’. – Thirteenth session, Santiago- Chile, 27 September- 1 October 1999,
A/RES/406(XIII) Agenda item 16 (document A/13/16) RESOLUTION.

      www.world-tourism.org/code_ethics/pdf/RES406-English.pdf
12- Earth Summit 2002, ‘‘Johannesburg Summit, Rio+10’’. Johannesburg, 2002.
       www.earthsummit2002.org/roadmap/ES2002.html
13- United Nations, ‘‘World Summit on Sustainable Development’’, Johannesburg- South Africa,

26 August- 4 September 2002.
       www.un.org/jsummit/html/brochure/brochure12.pdf
14- United Nations Environment Programme (UNEP) and the World Tourism Organization

(WTO), ‘‘Québec Declaration on Ecotourism’’. City, Canada, 19 – 22/5/2002.
15- United Nations, Frame Work Convention on Climate Change, Conference of The Parties,

“Report of The  Conference of The Parties on its Thirteenth Session, held  in Bali from 3 to 15
December 2007”. Bali-Indonisie, 2007.

16- Tourism Bill of Rights and Tourism Code Sofia 1985.
       www.world.tourism.org/sustainablesdoc/1985
17- ‘‘Declaration and Agenda for Action’’. 1st World Congress against Commercial Sexual

Exploitation of Children, Stockholm, Sweden, 27-31 August 1996.
www.csecworldcongress.org/PDF/en/Stockholm/Press_materials/Stockholm%20Congress%20
Backgroun d%20Document%201996_EN.pdf

18- ‘‘Djerba on Tourism and Climate Change’’.
        www.tourism-watch.de/flix/files/djerba-declaration.pdf
19- DAVOS Declaration, ‘‘Second International Conference on Climate Change and Tourism

Responding to Gobal Challenges’’, DAVOS, Switzerland, 3 October 2007.
      www.unwto.org/pdf/pro71046.pdf
20- World Tourism Organization, the World Tourism Conference, ‘‘Manila Declaration on

World Tourism 1980’’.
       www.world.tourism.org/sustainable/doc/1980%Manila-eng.pdf
21- World Tourism Organization, ‘‘Acapulco Documents on the Rights to Holidays’’. The

World Tourism Meeting 1982.
      www.world.tourism.org/sustainable/doc/1982%20Acapulco.pdf
22- World Tourism Organization, ‘‘Charter for Sustainable Tourism, by The World Conference

on Sustainable Tourism’’. Lanzarote, 27-28 April 1995.
      www.tui-group.com/uuid/535d6ef6fbc79f5a5cb975718d04ba
23- World Trade Organization, Council for Trade in Services, S/C/W/51, 23 September 1998.
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24- Organisation Mondiale du Tourisme, ‘‘Développement durable de l’écotourisme- Recueil de
bonnes pratiques dans les  PME’’. Madrid, 2003.

25- WTO, World Tourism Organization, International Tourist Arrivals, 1950-2002, Madrid,
WTO, September 2003.

26- Organisation Mondiale du tourisme, tendances des marchés Touristiques, édition 2004-
Afrique, Madrid, OMT.

27- World Tourism Organization 2004, “What is Sustainable Tourism”?
      www.tourism.gov.mz/sustainabilitis/more/definitions.html
28- WTO, World Tourism Barometer, ‘‘Commited to Tourism, Travel and the Millennium

Development   Goals’’. Volume 3. No. 1, Madrid, January 2005.
29- World Tourism Organization, Tourism Highlights 2006 Edition, Madrid, WTO, 2006,
30- World Tourism Organization , Tourism Market Trends, 2006 Edition - Middle East, North

Africa, ‘‘Algeria’’. 2006.
31- World Tourism Organization, Tourism Market Trends, 2006 Edition, - Middle East, North

Africa, ‘‘Tunisia’’. 2006.
32- World Tourism Organization, Tourism Market Trends, 2006 Edition, - Middle East, North

Africa, ‘‘Morocco’’. 2006.
33- UNWTO, World Tourism Barometer, Committed to Tourism, ‘‘Travel and the Millennium

Development Goals’’. Volume 5. No. 2, Madrid, June 2007.
34- DAVOS Declaration, Second International Conference on Climate Change and Tourism

Responding to Global Challenges, DAVOS, Switzerland, 3 October 2007.
       www.unwto.org/pdf/pro71046.pdf
35- UNWTO, World Tourism Barometer, ‘‘Committed to Tourism, Travel and the Millennium

Development Goals’’. Volume 7. No. 1, Madrid, January 2009, pdf.
36- (UNWTO) World Tourism Organization, Tourism Highlights 2009 Edition, Madrid, WTO.
37- UNWTO, ‘‘World Tourism Barometer Committed to Tourism, Travel and the Millennium

Development Goals, 2009 International Results and Prospects for 2010’’. UNWTO News
Conference,  HQ, Madrid, Spain, 18 January 2010.

38- (UNWTO) World Tourism Organization, Tourism Highlights 2010 Edition, Madrid, WTO.
39- UNWTO, World Tourism Organization, ‘‘International Tourism: First Results of 2010

confirm Upward Trend’’. Madrid, Spain, 28 April 2010.
www.unwto.org/media/news/en/press_det.php?id=5912&idioma=E

40- World Tourism Organization, ‘‘Facts & Figures: Tourism 2020 Vision’’.
      www.unwto.org/facts/eng/vision.htm
41- World Tourism Organization,  Committed  to  Tourism,  Travel  and  the  Millennium

Development Goals, ‘‘About UNWTO- History’’.
      www.unwto.org/aboutwto/his/en/his.php?op=5#1
42- Veille info tourisme, UNWTO, Sustainable Development of Tourism, “Definition of

Sustainable Tourism”.
      www.veilleinfotourisme.fr/1186758213380/0/fichearticle/&RH=1178110141256
43- World Travel & Tourism Council, ‘‘Economic Data Search Tool: Travel & Tourism

Economy  Employment’’. Travel & Tourism Direct Industry, 1990-2020.
www.wttc.org/eng/Tourism_Research/Economic_Data_Search_Tool/index.php

44- World Travel & Tourism Council, ‘‘Travel & Tourism Economy Employment, Travel &
Tourism Direct Industry Algeria 1990-2009’’.
www.wttc.org/eng/Tourism_Research/Economic_Data_Search_Tool/index.php

45- World Travel & Tourism Council, ‘‘Travel & Tourism Economy Employment, Travel &
Tourism Direct Industry Tunisia 1990-2009’’.
www.wttc.org/eng/Tourism_Research/Economic_Data_Search_Tool/index.php

46- World Travel & Tourism Council, ‘‘Morocco, Travel & Tourism Economy Employment,
Travel & Tourism Direct Industry 1990–2009’’.
www.wttc.org/eng/Tourism_Research/Economic_Data_Search_Tool/

47- Word Travel & Tourism Council, Navigating The Path Ahead, The 2007 Travel & Tourism,
Economic  Research.

      www.wttc.org/bin/pdf/original_pdf_file/world.pdf
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48- World Travel & Tourism Council, ‘‘Travel and Tourism leaders forecast continued growth
for 2008’’.
www.wttc.org/eng/Tourism_News/Press_Releases/Press_Releases_2008/Travel_and_Tourism_l
eaders_forecast_continued_growth_for_2008_/

49- FMI 2009, ‘‘Indicateurs économiques et financiers de l’Algérie’’. Ambassade de France en
Algérie–Mission économique, 1er février 2009.

50- International Monetary Fund, ‘‘Globalization: Threat or Opportunity?’’ IMF Staff, (April 12,
2000.

      www.imf.org/external/np/exr/ib/2000/041200. htm#ll
60- FAO, ‘‘Sustainability Issues in Agricultural and Rural Development Policies’’. Vol. 1,

Trainee’s Reader, Training Material for Agricultural Planning Series No. 38/1, Rome- Italie,
Food and Agricultural Organization of the United Nations, 1995.

61- International Labour Organisation, (ILO), ‘‘Human resources development, employment
and globalization in the hotel, catering and tourism sector’’. Geneva, International Labour
Organization, 2001.

62- International Labour Organization, “Seeking Socially Responsible Tourism, Globalization in
The hotel, Catering and Tourism industry: From finding jobs in the off-season to dealing with
second hand Smoke’’. World of Work, No. 39, June 2001.

63- Black,  Maggie.  “In  The  Twilight  Zone:  Child  Workers  in  hotels,  Tourism  and  Catering
industry’’. Geneva, ILO, 1995.

64- UIOOT, Union Internationale des Organismes Officiels de Tourisme, ‘‘productivité et
efficacité à terme des compagnes des promotions touristiques’’. Genève, UIOOT, 1987.

65- Centre for Entrepreneurship, SMEs and Local Development (OECD),  ‘‘The  Impact  of
Culture on Tourism’’. Translaation in French of PAges 3-75, OECD, Paris, 2009.

66- The World Bank Operational Manual OP 4.01, Operational Policies, “Environmental
Assessment”.  January 1999.

67- The World Bank Operational Manual OP 4.04 – Annex A, Operational Policies,
“definitions”. June 2001.

68- Whalley, John. ‘‘Developing Countries and System’’, Strengthening in the Uruguay Round, The
Uruguay Round and DVC’S Economics, Washington, D.C, Presented at World Bank
Conference, 1995.

69- Hoekman, Bernard. ‘‘Tentative First Steps: An Assessment of the Uruguay Round Agreement on
Services’’. Presented at The Uruguay Round and the Developing Economies, a World Bank
Conference, Center for Economic Policy Research, London, May 1995.

70- World Economic Forum, ‘‘The Global Competitiveness Report 2009’’. Geneva, Switzerland,
2009.

71- ICOMOS, World Heritage List No. 102,  ‘‘the  Archeological  Site  of  the  Al  Qal'a  of  Beni
Hammad’’.

     http://whc.unesco.org/archive/advisory_body_evaluation/102.pdf
72- ICOMOS, World Heritage List, No. 179, ‘‘Tassili N'Ajjer’’.
      http://whc.unesco.org/archive/advisory_body_evaluation/1793.pdf
73- ICOMOS, World Heritage List,  No. 188, ‘‘The M'Zab Valley’’.
      http://whc.unesco.org/archive/advisory_body_evaluation/188.pdf
74- ICOMOS, World Heritage List, No. 191, ‘‘Djemila’’.
      http://whc.unesco.org/archive/advisory_body_evaluation/191.pdf
75- ICOMOS, World Heritage List, No. 193, ‘‘Tipasa.’’
      http://whc.unesco.org/archive/advisory_body_evaluation/193.pdf
76- ICOMOS, World Heritage List, No. 194, ‘‘Timgad’’.
      http://whc.unesco.org/documents/publi_review_16_fr_1.pdf
77- ICOMOS, World Heritage List, No. 565, ‘‘Algiers Kasbah’’.
      http://whc.unesco.org/archive/advisory_body_evaluation/565.pdf
78- World Heritage Site in Morocco, ‘‘Ksar of Aït-Ben-Haddou’’.
      www.worldheritagesite.org/sites/aitbenhaddou.ht
79- World Heritage Site in Morocco, ‘‘Medina of Marrakesh’’.
     www.worldheritagesite.org/sites/marrakesh.html
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80- World Heritage Site in Morocco, ‘‘Medina of Essaouira’’.
      www.worldheritagesite.org/sites/essaouira.html
81- Ennabli, Abdelmadjid. "North Africa's Roman art. Its future". in World Heritage,  No. 16,

September 2000.
82- Unesco. Org, world Heritage, ‘‘Medina of Tetouan (formerly known as Titawin)’’. Morocco.
      http://whc.unesco.org/en/list/837
83- Unesco. Org, world Heritage, ‘‘Historic City of Meknes, Morocco’’.
      http://whc.unesco.org/en/list/793
84- Unesco, culture: ‘‘la convention du patrimoine mondial et le congrès mondial sur les parcs: une

relation naturelle’’.
      http://portal.unesco.org/culture/fr/ev.php-UPL_1D=13310
85- Patrimoine Mondial, ‘‘Algérie Vallée du M'Zab’’.
      www.linternaute.com/voyager/unesco/afrique/algerie/mzab/mzab.shtml
86- Andrian, G. Davey. ‘‘National System Planning for Protected Areas’’. IUCN, World

Commission on Protected Areas, University College, Cardiff, 1998.
87- World Resources Institute (WRI), International Center for Living Aquatic Resources

Management (ICLARM), International Coral Reef Initiative (ICRI), World Conservation
Monitoring Centre (WCMC) and United Nations Environment Programme (UNEP), ‘‘The
Reefs at Risk: Amap-based Indicator of Threats of The World’s Coral Reefs’’. Washington,
D.C, 1998.

88- Richards, Paul w. ‘‘National Parks in Wet Tropical Areas’’, Second World Conference,
proceedings, International Union, 1972.

89- World Conferences Collection, “National Park Service, History Collection RG7”.
Preliminary Inventory.

   www.nps.gov/hfe/products/library /world_conf.htm
90- International Institute for Sustainable Development, ‘‘Sustainable Developments’’, IUCN

World Parks Congress, Durban, South Africa, 8-17 September 2003.
www.iisd.ca/sd/world parks v/sdvol 89numle.html

91- Previous World Parks Congresses.
www.deat.gov.za/Documents/2003 Aug27/previous _ wpc_27082003.html

92-  End Child Prostitution Pornography & Trafficking of Children for Sexual Purposes
(ECPAT), ‘‘International Statement For immediate release’’. Bangkok- Thailand.
www.ecpat.net/A4A_2005/PDF/EAP/Global_Monitoring_ReportTHAILAND_THA.pdf

93- ‘‘Declaration and Agenda for Action’’, 1st World Congress against Commercial Sexual
Exploitation of Children, Stockholm, Sweden, 27-31 August 1996.
www.csecworldcongress.org/PDF/en/Stockholm/Outome_documents/Stockholm%20Declarati
on%201996EN. pdf

94- End Child Prostitution, Pornography, and Trafficking (ECPAT) International online
Database, November 2002.

       www.ecpat.net/El/programmes_CST.asp
95- Draft Australian Hand book, “Application of IUCN Protected Area Management Categories”.

WCPA, Australia and New Zealand Region, March 2000.
96- Arab Monetary Fund, ‘‘Statistics- Balance Of Payments: Tunisia’’.

www.amf.org.ae/convert.php?filename=sites/default/files/econ/Statistics/Balance%20Of%20P
ayment/ar/BOPFRM04_Tunisia.xls&filetype=1

97- Arab Monetary Fund, ‘‘Statistics- Balance Of Payments: Morocco’’.
www.amf.org.ae/convert.php?filename=sites/default/files/econ/Statistics/Balance%20Of%20P
aym  ent/ar/BOPFRM04_Morocco.xls&filetype=1

98- Council of Europe, ‘‘Tourism and Environment: Questions and Answers, Strasbourg’’.
Centre Naturopa, 1997.

99- Ulrich Sporel, Volker Taube, ‘‘Tendances du tourisme en Europe et dans les Pays Partenaires
Méditerranéens, 2000-2006’’. Eurostat Statistiques en bref 95/2008.

100- Eurostat, ‘‘Capacité des établissements d’hébergement touristique 1990-2009’’.
http://epp.eurostat.ec.europa.eu/portal/page/portal/medstat/database
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101- Statistiques euro-méditerranéennes, eurostat, éditions 2007
       epp.eurostat.ec.europa.eu/cache/.../KS-DI-07-001-FR.PDF
102- Géotourisme, Le site de la Géographie touristique en France et dans le Monde, ‘‘Le Tourisme

en Tunisie’’.
        http://geotourweb.com/nouvelle_page_90.htm
103- Géotourisme, Le site de la Géographie touristique en France et dans le Monde, ‘‘Le Tourisme

en  Tunisie’’.
       http://geotourweb.com/nouvelle_page_90.htm
104- Green Peace, ‘‘Protocol de Kyoto’’. Montreal, 12 October 2006.
       www.greenpeace.org/canada/fr/campagnes/climat-energie/solutions/protocole- de-kyoto
105- Algérie’’. Les indictaeurs économiques Algériens, PIB ($US courant).’’

http://perspective.usherbrooke.ca/bilan/servlet/BMTendanceStatPays?langue=fr&codePays=D
ZA&codeT heme=2&codeTheme2=2&codeStat=NY.GDP.MKTP.CD&codeStat2=x

106- Tunisie, ‘‘Les indicateurs économiques Tunisiens, PIB ($US courant).’’
http://perspective.usherbrooke.ca/bilan/servlet/BMTendanceStatPays?langue=fr&codePays=T
UN&codeTheme=2&codeTheme2=2&codeStat=NY.GDP.MKTP.CD&codeStat2=x

107- Maroc, ‘‘Les indicateurs économiques marocains, PIB ($US courant)’’.
http://perspective.usherbrooke.ca/bilan/servlet/BMTendanceStatPays?langue=fr&codePays=
MAR&codeTheme=2&codeTheme2=2&codeStat=NY.GDP.MKTP.CD&codeStat

108- The World Book Dictionary, Vol. 1, Ink, USA, World Book, 1988.
109- Africa, World Briffing, ‘‘Morocco: 9 Imprisoned for Casablanca’’. Agence France presse,

April 8/2008.
www.nytimes.com/2008/04/08world/africa/08briefs9IMPRISONEDF_BRF.html?1&ref=world

110- Oxford Economics, ‘‘The Economic Impact of Air Travel Restrictions Due to Volcanic
Ash’’. A report  prepared for Airbus, Oxford, May 2010.

111- Clive Wilkinson, ‘‘Status of Coral Reefs of The World: Cape Ferguson”, Global Coral Reef
Monitoring Net Work (GCRMN), Australia, Institute of Marine Science, 2009.

112- Ministère du tourisme, ‘‘ Statistiques touristiques’’. Algérie, 1987.
113- Ministère du tourisme du Maroc, ‘‘Tourisme en chiffres Fréquentation Hotéliére’’.

Evolution des principaux indicateurs touristiques 2001-2008.
www.tourisme.gov.ma/francais/5-Tourisme-chiffres/ChiffresCles.htm

114- Ministère du tourisme, Forum Marocain du Tourisme, ‘‘Evolution de la Capacité
d’hébergement dans les hôtels classés durant la période 2000-2008’’, pdf.

       www.fmdt.ma/?mod=Stats&action=show&id
115- Royaume du Maroc , Administration du Tourisme, ‘‘Vision 2010 et avenir: Vision 2010 en

bref’’.
www.tourisme.gov.ma/francais/2-Vision 2010-Avenir/1-en-bref/enbref.htm

116- Office national des Statistiques (Algérie) et Ministère du tourisme & de l'Artisanat,
Tourisme 1985-2008, ‘‘Répartition des hôtels et établissements assimilés par catégorie
d’établissement’’.

       www.ons.dz/IMG/pdf/file_Tourisme. pdf
116- Office national du tourisme tunisien (ONTT), direction des études, ‘‘Le Tourisme Tunisien

en Chiffres’’. 2007.
117- Direction de la Statistique, Annuaire statistique, 1980 à 2004,  DPCP,  Département   du

Tourisme Marocain.
        www.statistic.gov.ma
118- Agence foncière touristiques, ‘‘Indicateurs touristiques 1990-2008’’.

www.aft.nat.tn/fr/tourisme_indicateurs_tunisie.php

-III:
1- Blanchet,  P.  ‘‘La  Kalaa  des  Beni  Hammad’’. in Recueil des notices et mémoires de la

Société Archéologique de Constantine, Constantine, L. Arnodet, 1898.
2- Saladin, H. ‘‘Note sur la kalaa des Beni Hammad’’. in Bulletin, Archéologique, Paris,

Imprimerie nationale, 1904.
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3- ‘‘Djemila fleuron du patrimoine national et universel’’.
www.belle-algérie.com/index.php/visiter-lagerie/sites-classees/2-sites- classees/3--djemila-
fleuron-du-patrimoine-national-et-universel-classee-en-1982- html

4- Morocco, ‘‘Recent economic indicators,’’ Fact sheets are updated biannually, (May and
September 2009.

5- Hubert, Vedrine. Mondialisation et pensée unique. “In la méditerranée a l’heur de la
mondialisation”. cahiers de la fondation abderrahim bouabid, No. 27, 1997.

6- Faculty of Management Koper Congress Centre Bernardin, Slovenia, 24–26 November
2005.

7- Le code du tourisme sur legifrance, 23/02/2009.
www.tourisme.gouv.fr/fr/navd/mediatheque/publication/prospective/att00006267/2.pdf

8- Puss, Christine. “Quick Money-Easy Money?”. A Rport on Child Labour in Tourism,
Arbeitskries Tourismus & Entwicklung, Bazel Swit Zerland, Working Group on Tourism
and Development, 1999.

9- Meditate in London, meditation for everyone, ‘‘About Buddhism - the teachings of
Buddha’’.

        www.meditateinlondon.org.uk/about-buddhism.php
10- Paul’s Travel blog, travel experiences, ideas and tips, ‘‘terrorism and tourism.’’
        www.paulstravelblog.com/2008/09/terrorism_and_tourism.html
11- Scores die in Madrid bomb Carnage, News.BBC, 11 march 2004.
        http://news.bbc.co.uk/2/hi/europ/3500452.stm
12- News.BBC, Riliving the London bombing horror.
        http://news.bbc.co.uk/2/hi/uk_news/4346812.stm
13- Hoppen, John. Giles Tremplett, ‘‘Tunisian synagogne bomb Tied Toal-Qaida’’.

guardian.co.uk, 23 April 2002.
        www.guadian.co.uk/world/2002/apr/23/gilestremplett.johnhopper
14- Staff Writers, ‘‘Algeria Desert Tourism Finally Recovering’’. Afrol news.
        www.afrol.com/articles/22298
15- ‘‘Agenda 21 for the Travel & Tourism Industry towards Environmentally Sustainable

Development’’.
        www.grip.no/Reiseliv/kompetansebibliotek/Rapp&litter/Rapp76.ht
16- Adrian, Phillips. “Turning Ideas on their Head: The new paradigm for protected Areas”.
       www.uum.edu/conservation lectures/vermont.pdf
17- Gîte TAKCHMIRT.

www.cefir.fr/Cheminsdetraverse/PDFcefir/FICHE_GITE_TAKCHMIRTE.pdf
18- ‘‘Turisme Garrotxa’’.
        http://mediambient.gencat.net/cat/elmedi/parcsdecatalunya/garrotxa/
19-  ‘‘Sidi Bousaid’’.
        www.tunisiatourism.com/togo/sidibousaid/sidibousaid.html
20- ‘‘Le Musée de Timgad’’.
        http://algerieguide.ifrance.com/musees/timgad/mtimgad.htm
21- ‘‘Tunisia’’.
        www.tunisiatourism.com/togo/tunis/tunis.html
22- ‘‘Tunisia’’.
        www.cia.gov/library/publications/the-world-factbook/geos/TS.html
23- ‘‘Cartage’’.
        www.tunisiatourism.com/togo/cartge/cartage.html
24- ‘‘Museums, Dar Ben Abdallah’’.
        www.tourismtunisia.com/culture/darabdallah.html
25- ‘‘Museums, Carthage Museum’’.
        www.tourismtunisia.com/culture/carthage_m.html
26-   Dawer, M. ‘‘Leisure- Impacts on Man and the Land’’, Geography, vol. 55, part 3, 1970.
27- Egon, Smeral. ‘‘The Impact of Globalization on Small and Medium Enterprises: new

challenges for tourism policies in european countries’’. Tourism Management, Vol. 4, No.
19, 1998.
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28- Revue D’information  BMCE, ‘‘Industrie Touristiques’’. Sebtembre - Octobre 2001, PDF.
doc.abhatoo.net.ma/DOC/IMG/pdf/tourisme02.pd

29- Journal en continu du GRAN, ‘‘Musée National du Bardo’’. Alger, 7 juillet 2005.
www.archeonavale.org/dotclear121/index.php/2005/07/07/58-musee-national-du- bardo-alger
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