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  Abstract ملخص
E-marketing is the future of shopping in 
light of the current Corona crisis.it 
contributed to changing the ways of 
buying and selling services and 
products, and relied mainly on the 
emergence of electronic commerce, 
which helped reduce the apparent gap 
between the producer and the consumer. 
It was also able to achieve the 
satisfaction of a large number of 
customers, 
To ensure effective results marketers 
and producers Should Use Popular and 
Highly Used Websites like social media, 
because it provides permanent 
communication between the two parties, 
while achieving the principle of social 
distancing during the quarantine period. 
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http://www.e-marketers.com/
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 اسم المتجر عدد المتابعين 
1.518.428 Haylla  
1.055.916 Autobip  

600.251 Foorshop  
385.971 Batolis.com  
317.596 PMG.dz  
289.612 My body Algérie 
278.814 Best shop  
269.324 Chic hijab  
266.592 Zawwali  
249.498 Dz-shopping 
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Abstract 
E-marketing is the future of shopping in light 
of the current Corona crisis.it contributed to 
changing the ways of buying and selling 
services and products, and relied mainly on 
the emergence of electronic commerce, 
which helped reduce the apparent gap 
between the producer and the consumer. It 
was also able to achieve the satisfaction of a 
large number of customers, 
To ensure effective results marketers and 
producers Should Use Popular and Highly 
Used Websites like social media, because it 
provides permanent communication 
between the two parties, while achieving the 
principle of social distancing during the 
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